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Business Responsibility and Sustainability Report (BRSR)

SECTION A: GENERAL DISCLOSURES
I.	 Details of the listed entity

1 Corporate Identity Number 
(CIN) of the Company

L74140MH2008PLC177884

2 Name of the Listed Entity 360 ONE WAM LIMITED (“Company”) 

3 Year of incorporation

Date of incorporation

Financial year 2007-08

January 17, 2008

4 Registered office address 360 ONE Centre, Kamala City, Senapati Bapat Marg,  
Lower Parel, Mumbai – 400013

5 Corporate address 360 ONE Centre, Kamala City, Senapati Bapat Marg,  
Lower Parel, Mumbai – 400013

6 E-mail sustainability@360.one

7 Telephone +91-22-48765600

8 Website www.360.one

9 Financial year for which 
reporting is being done

2024-25

10 Name of the Stock Exchange(s) 
where shares are listed

BSE Limited (BSE) and National Stock Exchange of India Limited (NSE)

11 Paid-up Capital Rs. 39,30,73,939/- comprising of 39,30,73,939 Equity Shares of Re. 1/- each (as on March 
31, 2025)

12 Name and contact details 
(telephone, email address) 
of the person who may be 
contacted in case of any 
queries on the BRSR report

Mr. Rohit Bhase
Company Secretary & Compliance Officer
Tel.: +91-22-48765600
Email: sustainability@360.one
Website: www.360.one

13 Reporting boundary The disclosures in this report are presented on a consolidated basis, covering the 
Environmental, Social and Governance (“ESG”) performance of the domestic operations of 
the Company and its subsidiaries (collectively referred to as “360 ONE” or “Organisation”), 
the details of which are provided in point no. 23 of Section A of the Business Responsibility 
and Sustainability Report (“BRSR”). 

While all subsidiaries of the Company are included for the purpose of financial consolidation, 
BRSR covers the Company and its ten domestic subsidiaries, as listed in point no. 23 of 
Section A. 

Two subsidiaries i.e. Moneygoals Solutions Limited and Banayantree Services Limited, 
acquired by the Company in the last 12 months and all the offshore subsidiaries have not 
been included in this report and will be evaluated for inclusion in future reporting cycles.

14 Name of assessment or 
assurance provider

Rathi & Associates, Company Secretaries

15 Type of assessment or 
assurance obtained

Reasonable assurance on BRSR Core parameters and Limited assurance on other parameters. 
Refer the Independent Practitioners’ Reasonable and Limited Assurance Report for list of 
Identified Sustainability Indicators covered under the assurance in Annexure A.

II.	 Products/services
16. 	Details of business activities (accounting for 90% of the turnover):

S. No. Description of Main Activity Description of Business Activity % of Turnover of the Company

1 Financial and insurance service Financial advisory, brokerage and consultancy services 100.0%

17. 	 Products/Services sold by the Company (accounting for 90% of the Company’s Turnover):
S. No. Product/Service NIC Code % of total Turnover contributed

1 Financial and insurance service 64990* 100.0%

	 *Source: National Industrial Classification for India 2008 (NIC-2008)
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III.	 Operations
18. 	Number of locations where plants and/or operations/offices of the Organisation are situated:

Location Number of plants* Number of offices Total
National Nil 27 27
International Nil 4 4

	 *The Organisation is into financial services and does not undertake any manufacturing activity.

	 360 ONE has a thriving network of physical and digital customer touchpoints across the country. This helps 360 ONE stay 
closer to its customers as well as drive development for the communities. The offices and touchpoints span 27 locations 
across India and 4 international offices enabling 360 ONE to foster close relationships with its customers and ensure 
utmost customer satisfaction. 360 ONE also continues to invest in expanding its digital capabilities to complement the 
physical reach, as well as further enhance its efficiency and customer experience. 
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19.  Markets served by the Organisation:

a. 	 Number of locations
Locations Number

National (No. of States) 17

International (No. of Countries) 4

b.	 What is the contribution of exports as a percentage of the total turnover of the Company ? 

	 11.03% of the Company’s total turnover (on a standalone basis)

c.	 A brief on types of customers 

	 360 ONE believes in making investments for long-term, creating lasting relationships and providing benefits to its 
clients, investors and employees. 360 ONE caters to customers across a wide spectrum of its business portfolio. 
The customers of the Organisation can be segmented as per the various verticals such as wealth management, asset 
management, estate planning, lending, investment advisory, stock broking. 

IV.	 Employees 

20.	  Details as at the end of Financial Year 2024-25:

a. 	 Employees and workers (including differently abled): 

S. 
No. Particulars Total

(A)
Male Female

No. (B) % (B / A) No. (C) % (C / A)

EMPLOYEES*

1. Permanent (D) 1,207 841 70% 366 30%

2. Other than Permanent (E) 0 0 0.0% 0 0.0%

3. Total employees (D + E) 1,207 841 70% 366 30%

WORKERS

4. Permanent (F)

Not applicable, as there are no workers.#5. Other than Permanent (G)

6. Total workers (F + G)
	 *Total number of employees include employees of all the domestic subsidiaries of 360 ONE WAM LIMITED excluding subsidiaries acquired 

during the year.
	 #The Company does not employ or engage with ‘worker’, as defined in the guidance note on BRSR, issued by SEBI. 

b. 	 Differently abled Employees and workers 

S. 
No Particulars Total

(A)
Male Female

No. (B) % (B / A) No. (C) % (C / A)

DIFFERENTLY ABLED EMPLOYEES*

1. Permanent (D) 0 0 0.0% 0 0.0%

2. Other than Permanent (E) 0 0 0.0% 0 0.0%

3. Total differently abled employees (D + E) 0 0 0.0% 0 0.0%

DIFFERENTLY ABLED WORKERS

4. Permanent (F)

Not applicable, as there are no workers.#5. Other than permanent (G)

6. Total differently abled workers (F + G)

	 *Total number of employees include employees of all the domestic subsidiaries of 360 ONE WAM LIMITED excluding subsidiaries acquired 
during the year.

	 #The Company does not employ or engage with ‘worker’, as defined in the guidance note on BRSR, issued by SEBI. 

21.	 Participation/Inclusion/Representation of women (as on March 31, 2025)
Total

(A)
No. and percentage of Females

No. (B) % (B / A)

Board of Directors of the Company 8 1 12.5%

Key Management Personnel of the Company 3 0 0%
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22.	 Turnover rate for permanent employees and workers
FY 2024-25

(Turnover rate  
in current FY)

FY 2023-24
(Turnover rate  
in previous FY)

FY 2022-23
(Turnover rate in the year prior 

to the previous FY)

Male Female Total Male Female Total Male Female Total

Permanent Employees* 17.9% 26.0% 20.4% 12.8% 10.7% 12.1% 18% 17% 17%

Permanent Workers Not applicable#

	 *Total number of employees include employees of all the domestic subsidiaries of 360 ONE WAM LIMITED excluding subsidiaries acquired 
during the year.

	 #The Company does not employ or engage with ‘worker’, as defined in the guidance note on BRSR, issued by SEBI. 

V.	 Holding, Subsidiary and Associate Companies (including joint ventures)

23.	 (a) Names of holding / subsidiary / associate companies / joint ventures (as on March 31, 2025)
S.N. Name of the holding / subsidiary / associate 

companies / joint ventures (A)
Indicate whether holding/ 

Subsidiary/ Associate/ Joint Venture
% of shares 
held by the 
Company

Does the entity 
indicated at 
column A, 

participate in 
the Business 

Responsibility 
initiatives of the 

Organisation?
(Yes/No)

1. 360 ONE Distribution Services Limited Wholly owned Subsidiary 100 Yes

2. 360 ONE Portfolio Managers Limited Wholly owned Subsidiary 100 Yes

3. 360 ONE Prime Limited Wholly owned Subsidiary 100 Yes

4. 360 ONE Investment Adviser and Trustee 
Services Limited 

Wholly owned Subsidiary 100 Yes

5. 360 ONE Asset Management Limited Wholly owned Subsidiary 100 Yes

6. 360 ONE Alternates Asset Management Limited Wholly owned Subsidiary 100 Yes

7. MAVM Angels Network Private Limited Wholly owned Subsidiary 100 Yes

8. 360 ONE IFSC Limited Wholly owned Subsidiary 100 Yes

9. 360 ONE Asset Trustee Limited Wholly owned Subsidiary 100 Yes

10. 360 ONE Foundation Wholly owned Subsidiary 100 Yes

11. Moneygoals Solutions Limited Wholly owned Subsidiary 100 No

12. Banayantree Services Limited Step Down Wholly Owned Subsidiary 100 No

13. 360 ONE Capital Pte. Ltd. Wholly owned Subsidiary 100 Yes

14. 360 ONE Private Wealth (Dubai) Limited Wholly owned Subsidiary 100 Yes

15. 360 ONE Capital (Canada) Limited Wholly owned Subsidiary 100 Yes

16. 360 ONE Inc. Wholly owned Subsidiary 100 Yes

17. 360 ONE Asset Management (Mauritius) 
Limited

Wholly owned Subsidiary 100 Yes

VI.	 CSR Details
24(i) Whether CSR is applicable as per section 

135 of Companies Act, 2013: (Yes/No)
Yes, CSR is applicable to the Company as per section 135 of 
Companies Act, 2013.

24(ii) Turnover (on consolidated basis) Rs. 3,295.09 crore
24(iii) Net worth (on consolidated basis) Rs. 7,065.12 crore

	 CSR spent on standalone basis during FY 2024-25: Rs. 3,85,47,247/-

	 CSR spent on consolidated basis during FY 2024-25: Rs. 14,50,05,926/-
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VII.	 Transparency and Disclosures Compliances
25.	 Complaints/Grievances on any of the principles (Principles 1 to 9) under the National Guidelines on Responsible 

Business Conduct:
Stakeholder 
group from 
whom 
complaint is 
received

Grievance Redressal Mechanism in 
Place (Yes/No)

FY 2024-25
Current Financial Year

FY 2023-24
Previous Financial Year

(If yes, then provide web-link for 
grievance redress policy)

Number of 
complaints 

filed 
during the 

year

Number of 
complaints 

pending 
resolution 
at close of 
the year

Remarks Number of 
complaints 

filed 
during the 

year

Number of 
complaints

pending 
resolution 
at close of 
the year

Remarks

Communities No Nil Nil Nil Nil Nil Nil
Investors 
(other than 
shareholders)

Yes
https://x-docket.360.one/ir-

assets/360ONE_IGR_Framework.pdf 

Nil Nil Nil Nil Nil Nil

Shareholder Yes
https://x-docket.360.one/ir-

assets/360ONE_IGR_Framework.pdf 

9 Nil Complaint 
Resolved 

1 0 Complaint 
Resolved

Employees 
and workers

Yes
Please refer answer to question

no.6 in principle 3.

1 Nil Complaint 
Resolved

1 0 Complaint 
Resolved

Customers Yes
https://www.360.one/sites/default/

files/inline-files/Grievance-Redressal-
Policy-v6.pdf

53 Nil Nil 31 Nil Nil

Value Chain 
Partners

No Nil Nil Nil Nil Nil Nil

Others, if any Nil Nil Nil Nil Nil Nil Nil

26.	 Overview of the Organisation’s material responsible business conduct issues

	 The methodology adopted by 360 ONE in financial year 2021-22, for the identification of the material ESG topics 
included peer and sectoral analysis along with inputs from the global frameworks and standards. The relevant topics 
underwent a survey exercise where all the identified groups of internal and external stakeholders were included. The 
said relevant topics were reviewed in the financial year 2022-23. Based on the above exercise, following ESG factors 
were identified that were material to the stakeholders and business operations along with following material responsible 
business conduct and sustainability issues:
S. 
No.

Material issue 
identified

Indicate 
whether risk 
or opportunity 
(R/O)

Rationale for identifying the risk / 
opportunity

In case of risk, 
approach to adapt 
or mitigate

Financial implications of 
the risk or opportunity 
(indicate positive or negative 
implications)

Environmental
E1 Responsible 

Investment 
and Product 
Innovation

Opportunity Increasing investor demand for ESG-
aligned, thematic and differentiated 
investment strategies (especially across 
HNIs, institutions and millennials) creates a 
strong opportunity to expand and innovate 
our product and investment suite, in line 
with globally evolving fiduciary standards 
and capital preferences.

Not applicable Implication: Positive 

Explanation: Enables access 
to ESG-focused capital 
pools across domestic and 
global markets, strengthens 
engagement with informed 
investors, and resonates well 
with the evolving preferences 
of next-generation investor 
segments.

E2 Climate Change 
Strategy

Opportunity Climate change presents a strategic 
opportunity for the Organisation to align 
capital with sustainability driven growth. 
Leveraging our dual role as a capital 
allocator and investment platform, we are 
strategically positioned to mobilize capital 
towards environmentally accretive sectors 
driving decarbonization, renewable energy, 
and climate adaptation—areas that are 
becoming increasingly material across both 
global and domestic markets.

Not applicable Implication: Positive 

Explanation: Enhances the 
Company’s positioning as 
a future-ready investment 
manager, to attract ESG-
aligned capital, and 
unlock long-term growth 
opportunities in green and 
transition-focused sectors.
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S. 
No.

Material issue 
identified

Indicate 
whether risk 
or opportunity 
(R/O)

Rationale for identifying the risk / 
opportunity

In case of risk, 
approach to adapt 
or mitigate

Financial implications of 
the risk or opportunity 
(indicate positive or negative 
implications)

E3 Carbon 
Footprint

Risk As a responsible corporate entity, the 
Company recognises the importance of 
maintaining a low carbon footprint and 
endeavouring to reduce it to the extent 
possible

The Organisation 
endeavours 
to reduce its 
carbon footprint 
by transitioning 
operations to low-
carbon intensity 
alternatives, 
including procuring 
renewable energy, 
investing in eco-
friendly initiatives, 
use of energy-
efficient equipment, 
waste recycling etc.

Implication: Negative

Explanation: No direct 
financial implication but a 
disproportionate increase 
in the Company’s carbon 
footprint could lead to 
reputational damage

Social
S1 Customer 

Relationship 
Management

Opportunity Client Relationship Management (“CRM”) 
is the backbone of a successful wealth 
management operation as it helps drive 
client satisfaction, retention, deepening 
client relationships, growth in a highly 
personalized and regulated environment, 
ensuring compliance, and operational 
efficiency which helps in enhancing 
productivity, and driving growth.

 Not applicable Implication: Positive 

Explanation: Robust CRM 
systems offer deep insights 
into client behaviour, enabling 
targeted offerings, effective 
cross-selling and data-driven 
decisions. Satisfied clients 
become powerful referral 
sources, helping scale the 
business with goodwill and 
long-term value.

S2 Talent 
Management, 
Employee 
Engagement, 
Work Culture

Opportunity The Company recognises that employee 
engagement and a strong work culture 
are fundamental to organisational 
excellence and client satisfaction. To 
improve performance, sustain growth and 
competitiveness and to ensure long-term 
resilience, attracting and retaining talent is 
essential.

 Not applicable Implication: Positive 

Explanation: Talent 
management and employee 
engagement initiatives 
strengthen Organisation’s 
reputation as an employer 
of choice, attracting 
high-quality talent and 
reducing costs related to 
attrition, recruitment, and 
lost productivity. Engaged 
and motivated employees 
contribute to superior client 
service, which enhances client 
retention and supports higher 
revenue generation.

S3 Human Rights, 
Diversity & 
Inclusion, Equal 
Opportunity

Risk Upholding human rights, promoting 
diversity, and ensuring equal opportunity 
are not only ethical imperatives but any 
shortcomings in these areas can lead to 
reputational damage, and a decline in 
employee morale.

The Company’s 
commitments to 
Human Rights, 
Diversity & 
Inclusion, and Equal 
Opportunity are 
embedded into 
its policies. These 
policies establish 
a clear framework 
for action, are 
implemented 
diligently across 
all levels of the 
Organisation.

Implication: Negative 

Explanation: Risks arising 
from not upholding human 
rights, diversity, inclusion 
and equal opportunity can 
lead to increased employee 
turnover, lower productivity, 
and challenges in attracting 
top talent.

S4 Community 
Development

Opportunity As a leading wealth management firm, the 
Organisation recognises the importance of 
upskilling underserved communities and 
facilitating access to finance for those who 
need it most. 

Not applicable Implication: Positive 

Explanation: No direct 
financial implication, 
however, the community 
development initiatives 
contribute to long-term value 
creation by enhancing the 
Company’s brand reputation 
and reinforcing its role as a 
responsible corporate citizen.

154

Business Responsibility and Sustainability Report (BRSR) (Contd.)



S. 
No.

Material issue 
identified

Indicate 
whether risk 
or opportunity 
(R/O)

Rationale for identifying the risk / 
opportunity

In case of risk, 
approach to adapt 
or mitigate

Financial implications of 
the risk or opportunity 
(indicate positive or negative 
implications)

S5 Health and 
Safety

Risk The Company recognizes health and safety 
as a critical risk area, as any deterioration in 
this area can impact business operations.

The Company has 
implemented several 
initiatives focused 
on the physical and 
mental well-being of 
its employees e.g. 
medical insurance, 
life insurance, 
visiting doctor, 
online mental health 
support, fire drills 
etc.

Implication: Negative 

Explanation: Neglecting 
health and safety can lead 
to increased absenteeism, 
reduced productivity, and loss 
of man days. 

Governance
G1 Brand 

Reputation, 
Ethics, 
Transparency, 
Trust

Risk The Organisation operates in a highly 
regulated financial services environment 
where brand reputation and ethical 
practices are critical differentiators and 
any damage to the brand has a potential to 
hamper Organisation’s ability to attract and 
retain clients.

The Organisation 
has proactively 
established 
a number of 
policies including 
the Conflicts of 
Interest Policy, 
Whistleblower 
Policy, Risk 
Management Policy, 
Anti-Corruption 
Policy, and Gift 
Policy, among others 
and employees are 
trained regularly 
to reinforce ethical 
conduct.

Implication: Negative 

Explanation: Any impact 
on brand reputation can 
potentially affect the 
company’s revenue streams, 
profitability, and long-term 
growth, and may cause a 
decline in shareholder value.

G2 Data Privacy 
and Security

Risk The handling of sensitive client financial 
and personal data makes data privacy 
and security, a critical risk area, where 
any breach could result in significant 
financial losses, regulatory penalties, and 
reputational damage.

Cyber risks 
are proactively 
addressed via:

1. comprehensive 
cybersecurity 
framework, 

2. securing all 
layers of its 
infrastructure 
from network 
firewalls to end-
user devices and 
applications, 

3. Employee 
trainings, 

4. Vulnerability 
Assessment 
and Penetration 
Testing (VAPT) 
for all the core 
applications

Implication: Negative 

Explanation: A data breach 
or security incident could 
result in direct costs such 
as ransom, fraud, legal 
fees, regulatory fines and 
compensation claims. 

G3 Enterprise Risk 
Management

Risk Market volatility, evolving regulations, and 
geopolitical uncertainties directly impact 
client portfolios and business operations. 
Additionally, operational risks such as 
technology failures, human errors, and 
reputational damage require proactive 
management to maintain service continuity 
and client trust. 

The Risk 
Management 
Policy specifies the 
risk governance 
structure, key risks 
and mitigation 
measures.

Implication: Negative 

Explanation: Failure in 
Enterprise Risk Management 
can lead to operational 
failures like system outages 
or security breaches which 
can cause costly recoveries, 
compensation claims, and 
reputational damage.

G4 Legal & 
Regulatory 
Compliance 
and Corporate 
Governance

Risk The Organisation recognizes Legal & 
Regulatory Compliance and Corporate 
Governance as critical risks due to the 
highly regulated financial services sector 
and ever evolving legal frameworks.

Governance 
structures, Policies, 
Audits, Automation, 
Checklists, SOPs, 
regular supervision, 
compliance of 
laws in spirit helps 
mitigate such risks.

Implication: Negative 

Explanation: Non-
compliances and governance 
issues may lead to fines and 
penalties and in extreme case 
may also lead to suspension 
of business licenses thereby 
resulting in potential loss of 
revenue.
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SECTION B: MANAGEMENT AND PROCESS DISCLOSURES
This section is aimed at helping businesses demonstrate the structures, policies and processes put in place towards adopting 
the NGRBC Principles and Core Elements.

The National Guidelines for Responsible Business Conduct (NGRBC) as prescribed by the Ministry of Corporate Affairs 
advocates nine principles referred as P1-P9 as given below. The principle specific notes with respect to the Policies formulated 
by the Organisation are also mentioned below. 

Principle Principle Specific Notes

P1 Businesses should conduct and 
govern themselves with integrity 
and in a  manner that is ethical, 
transparent and accountable

360 ONE has in place following policies that aim to ensure that the organisation, management, 
and employees conduct and govern themselves with integrity and in a manner that is ethical, 
transparent and accountable: 

•	 Environmental, Social and Governance (ESG) Policy approved by the Board and available at:  
https://x-docket.360.one/ir-assets/360_ONE_ESG_Policy.pdf

•	 Code of Conduct approved by the Board and available at: https://x-docket.360.one/ir-
assets/360_ONE_WAM_IR_Code_of_Conduct_Sr_Mgmt_Personnel.pdf 

•	 Policy on Vigil Mechanism and Whistle Blower Mechanism approved by the Board and 
available at: https://x-docket.360.one/ir-assets/360ONE_Policy_on_vigil_mechanism_and_
whistle_blower_mechanism.pdf

•	 Code of Practices and Procedures for Fair Disclosure of Unpublished Price Sensitive 
Information (UPSI) approved by the Board and available at: https://x-docket.360.one/ir-
assets/360_ONE_WAM_Code_of_Fair_Disclosure_of_UPSI.pdf 

•	 Anti-Money Laundering Policy approved by the Board and available at: https://www.360.one/
wealth-management/dsl/documents/AML-Policy-April2024.pdf 

•	 Information and Cyber Security Policy approved by the Board and available at: https://x-
docket.360.one/ir-assets/360_ONE_WAM_ICS_Policy.pdf 

•	 Policy on Related Party Transactions approved by the Board and available at: https://x-
docket.360.one/ir-assets/360_ONE_WAM_RPT_Policy.pdf 

•	 Tax Policy and Governance approved by the Board and available at: https://x-docket.360.
one/ir-assets/360_ONE_WAM_Tax_Policy.pdf 

•	 Conflicts of Interest Policy, approved by the Board and available at: https://x-docket.360.one/
ir-assets/360ONE_Conflicts_of_Interest_Policy.pdf 

• 	 Code of Conduct for Employees and Insiders of 360 ONE WAM LIMITED and its Subsidiary & 
Associate Companies under SEBI (Prohibition of Insider Trading) Regulations, 2015, approved 
by the Board 

• 	 Anti-corruption Policy available at: https://x-docket.360.one/ir-assets/360ONE_Anti-
Corruption_Policy.pdf 

•	 Gift Policy available at: https://x-docket.360.one/ir-assets/360ONE_Gift_Policy.pdf

and other policies pursuant to rules and regulations of SEBI/ IRDAI and as per Companies Act, 
2013. 

The internal policies and documents are accessible to all employees of 360 ONE and made 
available through 360 ONE Intranet.

P2 Businesses should provide goods 
and services in a manner that is 
sustainable and safe

360 ONE’s products and services do not have a significant direct impact on the environment. 

The Organisation however has formulated a Risk Management Policy to manage various risks 
including ESG, approved by the Board and available at 

https://x-docket.360.one/ir-assets/360ONE_Risk_Management_Policy.pdf 

We also assess our clients risk tolerance, considering their individual preferences and financial goals. 
This helps us tailor investment strategies that align with their comfort level regarding risk exposure. 
Through detailed risk profiling, we aim to strike the delicate balance between risk and potential 
returns, ensuring that our clients’ portfolios reflect their risk preferences. This is enshrined into 
Investment Policy Statement (IPS), outlining both do’s and don’ts to take our investment decisions. 
IPS provides guidance on the risk assessment, periodic review of the portfolio and portfolio level 
cost implications to the client.
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Principle Principle Specific Notes

P3 Businesses should respect and 
promote the well-being of all 
employees, including those in their 
value chains

360 ONE has adopted various employee-oriented policies covering areas such as:

•	 Employee wellbeing and benefits, Employee Health and Safety and Code of Conduct, and 
employee grievance redressal mechanism for all employees as part of ‘Workplace Guide’ 
available on intranet with access to all employees of 360 ONE,

•	 Policy on Prevention, Prohibition and Redressal of Sexual Harassment of Women at the 
Workplace – PoSH policy approved by the Board and available at: https://x-docket.360.one/
ir-assets/360ONE_Prevention_of_Sexual_Harassment_and_Complaint_Procedure_Policy.
pdf

•	 Board Diversity Policy, approved by the Board and available at: https://x-docket.360.one/ir-
assets/360_ONE_WAM_Board_Diversity_Policy.pdf 

•	 Equal Opportunity and Commitment to Diversity available at: https://x-docket.360.one/ir-
assets/360ONE_Equal_Opportunity_and_Commitment_to_Diversity_Policy.pdf 

360 ONE has an employee grievance mechanism available for all employees on intranet portal

P4 Businesses should respect the 
interests of and be responsive to all 
its stakeholders

360 ONE is responsive towards its stakeholders and respects their interests. 360 ONE is committed 
to resolving any differences and redressing grievances in a just, fair and constructive manner. 
Accordingly, 360 ONE has put in place following policies / mechanisms in place to protect interests 
/ redress grievances of respective stakeholders:

Clients - The Organisation has Grievance Redressal Policy available at: 

https://www.360.one/sites/default/files/inline-files/Grievance-Redressal-Policy-v6.pdf 

Employees - A workplace guide containing employee grievance redressal mechanism is available 
for all employees on Organisation’s intranet portal.

Shareholder and Debenture holders – Grievance Redressal Mechanism 

•	 The Company has Investor Grievance Redressal Framework, approved by the Board and 
available at: https://x-docket.360.one/ir-assets/360ONE_IGR_Framework.pdf 

•	 The Organisation also has a Dividend Distribution Policy formulated as per SEBI (Listing 
Obligations and Disclosure Requirements) Regulations, 2015 and available at: https://x-
docket.360.one/ir-assets/360ONE_Dividend_Distribution_Policy.pdf which inter-alia gives 
guidance and visibility to the shareholders of the Organisation regarding the payment of 
dividend by the Organisation and the parameters which shall be considered while declaration 
of dividend by the Board.

•	 Further, the Organisation has Corporate Social Responsibility Policy formulated as per 
Companies Act, 2013, which is approved by the Board and available at: https://x-docket.360.
one/ir-assets/360ONE_CSR_Policy.pdf inter-alia for benefit of and catering to the interests 
of community at large.

P5 Businesses should respect and 
promote human rights

360 ONE has put in place Code of Conduct for employees (as part of ‘Workplace Guide’ available 
on the intranet) which inter-alia focuses on best employment practices and respecting the human 
rights of the employees, avoids causing or contributing to adverse human rights impact, and 
addressing such impacts as and when it occurs. The said Code of Conduct is in adherence to the 
regulatory and business requirements. 

360 ONE has also adopted Policy on Prevention, Prohibition and Redressal of Sexual Harassment 
of Women at the Workplace, approved by the Board and available at:

https://x-docket.360.one/ir-assets/360ONE_Prevention_of_Sexual_Harassment_and_
Complaint_Procedure_Policy.pdf 

P6 Businesses should respect and make 
efforts to protect and restore the 
environment

360 ONE monitors and reports on environmental aspects as part of its ongoing commitment. The 
governance structure and policy framework for the ESG matters including environment forms part 
of the Board approved Environmental, Social and Governance (“ESG”) Policy which is available at: 

https://x-docket.360.one/ir-assets/360_ONE_ESG_Policy.pdf

P7 Businesses, when engaging in 
influencing public and regulatory 
policy, should do so in a manner that 
is responsible and transparent

360 ONE did not engage in any public or regulatory policy advocacy. 
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Principle Principle Specific Notes

P8 Businesses should promote inclusive 
growth and equitable development

360 ONE has a Corporate Social Responsibility Policy formulated as per Companies Act, 2013, 
approved by the Board and available at: https://x-docket.360.one/ir-assets/360ONE_CSR_Policy.
pdf 

Environmental, Social and Governance (ESG) Policy approved by the Board and available at: 
https://x-docket.360.one/ir-assets/360_ONE_ESG_Policy.pdf 

P9 Businesses should engage with and 
provide value to their consumers in a 
responsible manner

360 ONE has formulated following policies that (a) provide appropriate grievance redressal 
mechanisms that are transparent and accessible, to address client concerns and feedback and (b) 
strive to manage and protect the client data. 

• 	 Grievance Redressal Policy available at:

	 https://www.360.one/sites/default/files/inline-files/Grievance-Redressal-Policy-v6.pdf, 

• 	 Information and Cyber Security Policy, approved by the Board and available at:

	 https://x-docket.360.one/ir-assets/360_ONE_WAM_ICS_Policy.pdf

The Disclosure Questions in respect of each of the principle are as follows:
Disclosure Questions P 1 P 2 P 3 P 4 P 5 P 6 P 7 P 8 P 9
Policy and management process
1.	 (a)	 Whether the Organisation’s policy / 

policies cover each principle and its core 
elements of the NGRBCs. (Yes/No)

Yes N.A. Yes Yes Yes Yes N.A. Yes Yes

	 (b) 	 Has the policy been approved by the 
Board? (Yes/No)

Yes, policies wherever stated have been approved by the Board / Committee of the 
Board / management of the Organisation or as required by extant regulations.

	 (c)	 Web Link of the Policies, if available The details of web links of the policies are as specified under the ‘Principle Specific 
Notes’ referred above. 

2. 	 Whether the Organisation has translated the 
policy into procedures (Yes/No)

Yes N.A. Yes Yes Yes Yes N.A. Yes Yes

3. 	 Do the enlisted policies extend to your value 
chain partners? (Yes/No)

No N.A. No No No No N.A. No No

4. 	 Name of the national and international 
codes / certifications / labels / standards 
(e.g., Forest Stewardship Council, Fairtrade, 
Rainforest Alliance, Trustea) standards (e.g., 
SA 8000, OHSAS, ISO, BIS) adopted by the 
Organisation and mapped to each principle.

No N.A. No No No No N.A. No No

The Organisation’s policies abide by the spirit and content of all applicable Laws. The 
policies are framed to comply with applicable regulatory requirements.

5. 	 Specific commitments, goals, and targets set 
by the Organisation with defined timelines, if 
any.

Currently 360 ONE does not have any specific targets, goals and commitments.

6. 	 Performance of the Organisation against the 
specific commitments, goals and targets 
along-with reasons in case the same are not 
met.

Since there are no identified goals and targets yet, these are not applicable.

The ESG highlights of the Organisation for FY 2024-25 are provided below.

Governance, leadership and oversight
7. 	 Statement by director responsible for the 

business responsibility report, highlighting 
ESG related challenges, targets and 
achievements

Covered in MD and CEO’s statement in the Annual Report.

8. 	 Details of the highest authority responsible 
for implementation and oversight of the 
Business Responsibility policy (ies).

Mr. Karan Bhagat - Managing Director & Promoter
DIN: 03247753

9. 	 Does the Organisation have a specified 
Committee of the Board/ Director responsible 
for decision making on sustainability related 
issues? (Yes / No). If yes, provide details.

Yes, the Corporate Social Responsibility and Environmental, Social and Governance 
Committee reports to the Board and is responsible for review and monitoring of the 
sustainability goal(s) / ESG initiatives. The Composition of the Committee as on March 
31, 2025, is as follows:

Name of the Committee
Member

Designation in
Committee

DIN Nature of
Directorship

Mr. Yatin Shah Chairperson 03231090 Non-Executive Director
Ms. Revathy Ashok Member 00057539 Independent Director
Mr. Pavninder Singh Member 03048302 Non-Executive Nominee Director
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ESG highlights of the Organisation for FY 2024-25: 
Environmental
•	 Procurement of green energy for Mumbai Corporate Office and Bengaluru Office to minimize Scope 2 emissions
•	 ~81% of total electricity consumed during FY 2024-25 is green power
•	 Bengaluru and Gurugram offices operating out of Leadership in Energy and Environmental Design (LEED) certified 

buildings
•	 46.5% AUM under Private Credit asset class focused towards ESG positive sectors as on March 2025
•	 Around 97% of clients in FY 2024-25 on-boarded digitally - saved paper and trees

Social
•	 Gender diversity as on March 31, 2025 at 30% 
•	 Over 82% employees were provided with skill upgradation training during FY 2024-25
•	 Average no. of training hours per employee at 9 hours during FY 2024-25
•	 Positively impacted ~1,69,552 beneficiaries through CSR programs since FY 2021-22 and 4.05X impact of blended 

finance projects - for every rupee of grant, delta change in beneficiary income / assets / social security entitlements
•	 209 Awards received since inception
•	 Client query response TAT (average) reduced to 3.4 days in March 2025 (from 3.87 days in March 2024)

Governance
•	 Published GRI tagged 2nd Sustainability Report for FY 2023-24 (3rd Sustainability Report for FY 2024-25 is underway) 
•	 Board approved ESG policy in place
•	 Board constituted CSR and ESG Committee to monitor ESG initiatives
•	 ESG risk included in the Risk Management Policy
•	 Zero cases of corruption, bribery, conflict of interest and data privacy breaches

10. 	 Details of Review of NGRBCs by the Organisation:

Subject for Review Indicate whether review was undertaken by Director / 
Committee of the Board/Any other Committee

Frequency (Annually/ Half yearly/ Quarterly/ Any other – 
please specify)

 P1 P2 P3 P4 P5 P6  P7 P8 P9 P1 P2  P3  P4 P5 P6 P7 P8 P9

Performance against 
above policies and 
follow up action

Y N.A. Y Y Y Y N.A. Y Y The policies are reviewed periodically or on a need basis by 
the Board / Committee(s) of the Board / Senior Management 
of the Company from time to time. The necessary changes 
to policies and procedures are implemented accordingly. 

Compliance with 
statutory requirements 
of relevance to the 
principles, and 
rectification of any non-
compliances

Y N.A. Y Y Y N.A. N.A. Y Y The Organisation is in compliances with the extant 
regulations as applicable.

11. 	 Has the Organisation carried out independent assessment / evaluation of the 
working of its policies by an external agency? (Yes/No). If yes, provide the name 
of the agency.

P1 P2 P3 P4 P5 P6 P7 P8 P9

No, however all policies and processes, are subject to 
internal audits conducted by the Organisation. Further, 
the corresponding department periodically reviews 
and updates the policies in accordance with industry 
standards and practices in order to ensure compliance and 
effectiveness.

12. 	 If answer to question (1) above is “No” i.e., not all Principles are covered by a policy, reasons to be stated:

Questions P1 P2 P3 P4 P5 P6 P7 P8 P9

The entity does not consider the principles material to its business (Yes/No) Please refer to the ‘Principle Specific Notes’ referred 
above.

The entity is not at a stage where it is in a position to formulate and implement the 
policies on specified principles (Yes/No)

The entity does not have the financial or/human and technical resources available for 
the task (Yes/No)

It is planned to be done in the next financial year (Yes/No)

Any other reason (please specify)
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SECTION C: PRINCIPLE WISE PERFORMANCE DISCLOSURE
This section is aimed at helping entities demonstrate their performance in integrating the Principles and Core Elements with 
key processes and decisions. The information sought is categorized as “Essential” and “Leadership”. While the essential 
indicators are expected to be disclosed by every entity that is mandated to file this report, the leadership indicators may be 
voluntarily disclosed by entities which aspire to progress to a higher level in their quest to be socially, environmentally, and 
ethically responsible.

PRINCIPLE 1: Businesses should conduct and govern themselves with integrity, and in a manner that is Ethical, 
Transparent and Accountable
360 ONE recognizes that ethical practices are crucial in building trust 
with clients, regulators, and the community at large. The Organisation 
prioritizes transparency, fairness, integrity and accountability in its 
operations. A Workplace Guide and the code of conduct, guide and 
encourage employees to meet ethical standards and make ethical 
decisions with a client-centric approach.

The initiatives taken by the Organisation under Principle 1 address 
following UN SDGs:

Essential Indicators

1.	 Percentage coverage by training and awareness programmes on any of the principles during the financial year:
Segment Total number 

of training and 
awareness 

programmes held

Topics / principles covered under the training programs and its impact % of persons 
in respective 

category covered 
by the awareness 

programmes
Board of 
Directors of 
the Company 
(BoD)

1 The management of the Company makes presentations in Board and Committee 
Meetings to familiarize the Independent Directors & Non- Executive Directors 
with the strategy, financial performance, budgets, overview of business 
performances, statutory reporting, compliance process of the Organisation etc. 
(“Familiarization Programme”). 

The details of the Familiarization Programme of the Company for the year under 
review is available at: https://x-docket.360.one/ir-assets/360_ONE_WAM_
Familiarization_Programme_2024-25_ID.pdf

During the year under review, a ‘Board Learning Day’ was organized for the 
Directors of the Company. For details about the same, please refer to the 
Corporate Governance Report which forms part of the Annual Report.

Further, at the time of appointment of a new Independent Director, the Company 
arranges meetings with the senior management to discuss the functioning of the 
Organisation and the nature of operations of 360 ONE.

100%

Key 
Managerial 
Personnel of 
the Company

4 During the year under review, the Key Managerial Person (KMP) of the Company 
underwent following mandatory trainings: 

•	 Prevention of Insider Trading

•	 Prevention of Sexual Harassment (“POSH”)

•	 Information Security

•	 Vigil and Whistleblower Mechanism

Certain KMPs, as a part of their learning and development programme, also 
underwent trainings with regard to the ‘exceptional presentation skills’ and ‘skills 
to influence people’.

100%

Employees 
other than 
BoD and 
KMPs

4 Employees underwent following mandatory trainings (mandated for employees 
at the time of joining and annual compliance drive):

• 	 Anti-Money Laundering – Know Your Customer

• 	 Prevention of Insider Trading

• 	 POSH

• 	 Information Security

99%

Workers Not applicable#

	 #Note: The Organisation does not employ or engage any ‘worker’, as defined in the guidance note on BRSR, issued by SEBI.
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2.	 Details of fines / penalties /punishment/ award/ compounding fees/ settlement amount paid in proceedings (by the 
Company or by directors / KMPs) with regulators / law enforcement agencies / judicial institutions, in the financial year, 
in the following format: 

Monetary
NGRBC Principle Name of the Regulatory 

/ enforcement agencies / 
judicial institutions 

Amount 
(In Rs.)

Brief of the case Has an appeal 
been preferred 
(Yes / No)

Penalty / Fine# N.A. National Stock Exchange 
of India Limited (“NSE”)

11,73,000 The Order has been passed 
by NSE on contention that 
the certain transactions were 
done by the clients of 360 
ONE Distribution Services 
Limited (“DSL”), wholly owned 
subsidiary of the Company and 
that DSL did not take adequate 
measures to refrain its clients 
from entering into such trades.

Yes* 

Settlement Nil Nil Nil Nil Nil
Compounding Fee Nil Nil Nil Nil Nil

Non-Monetary
NGRBC Principle Name of the Regulatory 

/ enforcement agencies / 
judicial institutions

Brief of the Case Has an appeal 
been preferred 
(Yes / No)

Imprisonment Nil Nil Nil Nil
Punishment Nil Nil Nil Nil

	 *Please refer the details below.
	 #Please refer Company’s website (https://www.360.one/) for other fines levied below materiality threshold and reported as part of quarterly 

corporate governance reports from time to time.

3.	 Of the instances disclosed in Question 2 above, details of the Appeal / Revision preferred in cases where monetary or 
non-monetary action has been appealed.
Case Details Name of the regulatory / enforcement agencies / judicial institutions
The Order passed by NSE on the contention 
that the certain transactions were done by 
the clients of DSL and that DSL did not take 
adequate measures to refrain its clients from 
entering into such trades.

DSL has sent a review petition to NSE stating the following: 
•	 As the Exchange has itself conceded, the trades were sent by the client using Non-

Algo, internet-based terminals (IBT); they were not executed manually by DSL; 
hence, there was no way for DSL to know that there were simultaneous buy and sell 
trades, nor could it apprehend that these would be reversed a couple of days later. 

•	 This is an industry vide issue and more particularly around the trades conducted by 
the client through IBT.

NSE has not debited the penalty amount; nor has it responded to DSL’s letter as yet.

4.	 Does the Organisation have an anti-corruption or anti-bribery policy? If yes, provide details in brief and if available, 
provide a web-link to the policy.

	 Yes, the Organisation has an anti-corruption policy available at https://x-docket.360.one/ir-assets/360ONE_Anti-
Corruption_Policy.pdf. 

	 The said policy is applicable to all the employees, including directors, officers, shareholders of the Organisation and all 
appointed third party representatives of the Organisation such as agents, consultants, others working on behalf of the 
Organisation irrespective of their location, function or grade. 360 ONE has a zero-tolerance approach to bribery and 
corruption and is committed to act professionally, fairly and with integrity in all the dealings wherever the Organisation 
operates. The Organisation is also committed to implement and enforce effective systems to counter bribery. 360 ONE 
also refrains from dealing with third-party representatives of the Organisation, such as agents, consultants, and others 
operating on its behalf, vendors or suppliers that do not have high standards on bribery and corruption. Infringements of 
the said Policy may result in disciplinary action, including dismissal, and may involve criminal or regulatory proceedings 
for individuals and the Organisation. Anti-corruption and anti-bribery aspects are a part of employee handbook as well 
– ‘Your Workplace Guide’ which is available on the intranet. 
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5.	 Number of Directors / KMPs / employees / workers against whom disciplinary action was taken by any law enforcement 
agency for the charges of bribery / corruption: 

FY 2024-25
(Current Financial Year)

FY 2023-24
(Previous Financial Year)

Directors

Nil Nil
KMPs

Employees

Workers#

	 #Note: The Organisation does not employ or engage any ‘worker’, as defined in the guidance note on BRSR, issued by SEBI.

6. 	 Details of complaints with regard to conflict of interest:
FY 2024-25

(Current Financial Year)
FY 2023-24

(Previous Financial Year)

Number Remarks Number Remarks

Number of complaints received in relation to issues of Conflict of 
Interest of the Directors

Nil Not 
Applicable

Nil Not 
Applicable

Number of complaints received in relation to issues of Conflict of 
Interest of the KMPs

Nil Not 
Applicable

Nil Not 
Applicable

7. 	 Provide details of any corrective action taken or underway on issues related to fines / penalties / action taken by 
regulators / law enforcement agencies / judicial institutions, on cases of corruption and conflicts of interest 

	 No such incidents have been reported. 

8.	 Number of days of accounts payables ((Accounts payable *365) / Cost of goods / services procured) in the following 
format:

FY 2024-25
(Current Financial Year)

FY 2023-24
(Previous Financial Year)

Number of days of accounts payables 6.63 6.98

9.	 Openness of business

	 Provide details of concentration of purchases & sales with trading houses, dealers, and related parties along with loans 
and advances & investments, with related parties, in the following format:

Parameters Metrics FY 2024-25
(Current Financial Year)

FY 2023-24
(Previous Financial Year)

Concentration of
Purchases*

a.	 Purchases from trading houses as % of total 
purchases

Not Applicable Not Applicable

b.	 Number of trading houses where purchases 
are made from

Not Applicable Not Applicable

c.	 Purchases from top 10 trading houses as % of 
total purchases from trading houses

Not Applicable Not Applicable

Concentration of
Sales*

a.	 Sales to dealers / distributors as % of total 
sales

Not Applicable Not Applicable

b.	 Number of dealers / distributors to whom 
sales are made

Not Applicable Not Applicable

c.	 Sales to top 10 dealers / distributors as % of 
total sales to dealers / distributors

Not Applicable Not Applicable

Share of RPTs in a.	 Purchases (Purchases with related parties / 
Total Purchases)

0.85% 2.86%

b.	 Sales (Sales to related parties /Total Sales) 0.02% 1.74%

c.	 Loans & advances (Loans & advances given to 
related parties / Total loans & advances)

1.02% 1.37%

d.	 Investments (Investments in related parties /
Total Investments made)

0.00% 0.75%

	 *Since the Organisation is operating in the financial services sector, this is not applicable.
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Leadership Indicators 

1.	 Awareness programmes conducted for value chain partners on any of the Principles during the financial year:
Total number of awareness

programmes held
Topics / principles covered under 

the training
%age of value chain partners covered (by value of business 
done with such partners) under the awareness programmes

Nil Not Applicable Not Applicable

2.	 Does the Organisation have processes in place to avoid / manage conflict of interests involving members of the Board? 
(Yes/No) If yes, provide details of the same.

	 Yes, the Organisation has a process to avoid / manage conflict of interests involving members of the Board. These are 
governed by the Related Party Transaction  Policy adopted by the Board of the Company. There is also a Conflicts of 
Interest Policy, which provides a framework on how conflicts of interest are to be resolved for Senior Management and 
Whole Time Directors. A Conflict Resolution Advisory Board has also been set up under said policy to address and 
resolve such issues.

	 Such conflicts are monitored through various governance measures such as audit committees and nomination & 
remuneration committees. Such conflicts are inter-alia mitigated through:

1.	 Code of Conduct for Employees and Insiders of 360 ONE WAM Limited and its Subsidiary & Associate Companies 
under SEBI (Prohibition of Insider Trading) Regulations, 2015,

2.	 Policy on Related Party Transactions,

3.	 Risk Management Policy etc.

	 Furthermore, in terms of Regulation 17(5) of the SEBI (Listing Obligations and Disclosure Requirements) Regulations, 
2015, the Company has adopted a ‘Code of Conduct for Board and Senior Management’ which inter alia specifies 
norms for conflict of interest by the members of the Board and Senior Management of the Company.

PRINCIPLE 2: Businesses should provide goods and services in a manner that is sustainable and safe

360 ONE integrates ESG considerations into public equity 
investment. Further, the Organisation prioritizes strong governance 
and conducts regular audits to ensure compliance in Private Equity 
and Real Estate asset classes. The alternate investment funds 
managed by 360 ONE help develop infrastructure, provide capital to 
entrepreneurs, foster innovation and thereby a sustainable growth.

360 ONE prioritizes client’s risks, interests and upholds ethical 
practices in investment  advisory, transactions, monitoring, and 
reporting. A detailed risk profiling of client’s risk  tolerance, 
investment objectives, and financial situation is conducted before 
recommending investment solutions. By tailoring products to 
the client’s risk profile, risks are mitigated,  and their investment 
objectives are better aligned. The Organisation’s ethical conduct 
and adherence to best practices, builds trust and confidence in the 
relationship with clients.

The initiatives taken by the Organisation under Principle 2 address 
following UN SDGs: 

Essential Indicators 

1.	 Percentage of R&D and capital expenditure (capex) investments in specific technologies to improve the environmental 
and social impacts of product and processes to total R&D and capex investments made by the entity, respectively.

FY 2024-25
(Current Financial Year)

FY 2023-24
(Previous Financial Year)

Details of improvements in
environmental and social impacts

R&D
Not Applicable

Capex

	 Given the nature of the sector in which 360 ONE operates, this question is not directly applicable. However, as a 
responsible corporate citizen, the Organisation has taken initiatives that help reduce its carbon footprint by investing in 
energy efficient and environment friendly technologies and promoting environment friendly practices.

2.	 (a) 	 Does the Organisation have procedures in place for sustainable sourcing? (Yes/No)

	 (b) 	 If yes, what percentage of inputs were sourced sustainably?

		  Given the nature of the sector in which 360 ONE operates, this question is not directly applicable. However, 360 
ONE sources electricity (an important input for its operations) for its corporate office from renewable energy sources 
and also endeavours to follow the same for other locations wherever feasible. Currently, the corporate office (being 
the largest from headcount perspective) sources 100% renewable energy for its daily consumption.  Furthermore, 
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Bengaluru and Gurugram branch operates in LEED certified building which sources its electricity from renewable 
sources. The Organisation has also made efforts to procure sustainable paper products made with raw materials 
sourced from FSC certified paper mills.

3.	 Describe the processes in place to safely reclaim your products for reusing, recycling and disposing at the end of life, for 
(a) Plastics (including packaging) (b) E-waste (c) Hazardous waste and (d) other waste.

	 Given the nature of the sector in which 360 ONE operates, this question is not directly applicable. However, the 
Organisation has been proactively taking steps towards the safe disposal of e-waste generated within its premises. 
360 ONE has a scrap disposal process in place that guides the disposal of e-waste from its offices. E-waste disposal 
is carried through third party authorized E-waste handlers / recyclers (authorized by Ministry of Environment, Forests 
and Climate Change or Central / State Pollution Control Boards) who take care of the e-waste disposal from its 
premises. Similarly, Paper waste recycling is carried through third party authorized recyclers (authorized by Ministry of 
Environment, Forests and Climate Change or Central / State Pollution Control Boards) who take care of the paper waste 
disposal from its premises.

	 Further, since 2019, 360 ONE has participated in the ‘Bottles for Change’ initiative organized by Bisleri International Pvt. 
Ltd. and has received certificates for significant contribution to this initiative. Details of segregation of dry and wet waste 
and recycling of waste is further articulated in response to Principle 6. 

4.	 Whether Extended Producer Responsibility (EPR) is applicable to the Organisation’s activities (Yes / No). If yes, whether 
the waste collection plan is in line with the Extended Producer Responsibility (EPR) plan submitted to Pollution Control 
Boards? If not, provide steps taken to address the same.

	 Since the Organisation is operating in the financial services sector, this question is not applicable.

Leadership Indicators

1. 	 Has the Organisation conducted Life Cycle Perspective / Assessments (LCA) for any of its products (for manufacturing 
industry) or for its services (for service industry)? If yes, provide details in the following format?

	 Since the Organisation is operating in the financial services sector, this question is not applicable.
NIC 

Code
Name of 
Product /
Service

% of total Turnover 
contributed

Boundary for which the 
Life Cycle Perspective 

/ Assessment was 
conducted

Whether conducted 
by independent 
external agency

(Yes/No)

Results communicated in 
public domain

(Yes/No)
If yes, provide the web-link.

Not applicable

2. 	 If there are any significant social or environmental concerns and/or risks arising from production or disposal of your 
products / services, as identified in the Life Cycle Perspective / Assessments (LCA) or through any other means, briefly 
describe the same along-with action taken to mitigate the same.

	 Since the Organisation is operating in the financial services sector, this question is not applicable.
Name of Product / Service Description of the risk / concern Action Taken

Not applicable

3. 	 Percentage of recycled or reused input material to total material (by value) used in production (for manufacturing 
industry) or providing services (for service industry).

	 Since the Organisation is operating in the financial services sector, this question is not applicable.
Indicate input material Recycled or re-used input material to total material

FY 2024-25
(Current Financial Year)

FY 2023-24
(Previous Financial Year)

Not applicable

4.	 Of the products and packaging reclaimed at end of life of products, amount (in metric tonnes) reused, recycled, and 
safely disposed, as per the following format:

	 Since the Organisation is operating in the financial services sector, this question is not applicable.
FY 2024-25

(Current Financial Year)
FY 2023-24

(Previous Financial Year)
Re-Used Recycled Safely 

Disposed
Re-Used Recycled Safely 

Disposed
Plastics (including packaging)

Not applicable
E-waste
Hazardous waste
Other waste
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5. 	 Reclaimed products and their packaging materials (as percentage of products sold) for each product category.

	 Since the Organisation is operating in the financial services sector, this question is not applicable.
Indicate product category Reclaimed products and their packaging materials as % of total products sold in respective category

Not applicable

PRINCIPLE 3: Businesses should respect and promote the well-being of all employees, including those in their value chains
The Organisation has great emphasis on employee health and well-
being, and many steps have been taken to ensure a secure working 
environment for every employee. 360 ONE has implemented various 
initiatives such as physical fitness, annual company-sponsored 
health check-up, yoga and meditation sessions to promote overall 
physical and mental health. Furthermore, the Organisation also 
conducted various workshops on nutrition and healthy diets. 
Ergonomic chairs have been put in place at various floors ensuring 
due comfort to employees. Employees are also provided training on 
fire safety hazards and evacuation drills. Additionally, all employees 
are further covered by health and accident insurance, maternity / 
paternity benefits and day care facilities. The Organisation also 
creates awareness among employees about health and wellbeing at 
regular intervals.

The initiatives taken by the Organisation under Principle 3 address 
following UN SDGs:

Essential Indicators

1(a) 	Details of measures for the well-being of employees:
% of Employees covered by

Category Total
(A)

Health Insurance Accident Insurance Maternity Benefits Paternity Benefits Day Care Facilities

No. (B) (B/A) % No. (C) (C/A) % No. (D) (D/A) % No. (E) (E/A) % No. (F) (F/A) %

Permanent Employees

Male 841 841 100% 841 100% N.A. N.A. 841 100%

*Female 366 366 100% 366 100% 366 100% N.A. N.A.

Total 1,207 1,207 100% 1,207 100% 366 100% 841 100%

Other than Permanent Employees

Not Applicable
	 *Day care facility is provided in compliance with provision of the Maternity Benefit Act, 1961. 

1(b)	Details of measures for the well-being of workers:
% of Workers covered by

Category Total
(A)

Health Insurance Accident Insurance Maternity Benefits Paternity Benefits Day Care Facilities

No. (B) (B/A) % No. (C) (C/A) % No. (D) (D/A) % No. (E) (E/A) % No. (F) (F/A) %

Permanent Workers – Not Applicable#

Other than Permanent Workers – Not Applicable#

	 #Note: The Organisation does not employ or engage any ‘worker’, as defined in the guidance note on BRSR, issued by SEBI.

1(c)	 Spending on measures towards well-being of employees and workers (including permanent and other than permanent) –
FY 2024-25

(Current Financial Year)
FY 2023-24

(Previous Financial Year)

Cost incurred* on well-being measures as a % of total revenue# of the 
Organisation

0.16% 0.20%

	 *Details pertain to cost incurred on health and accidental insurance policies and day care facilities for the employees of the Organisation.
	 #Revenue for the purpose of this question means turnover as defined under the Companies Act, 2013.
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2.	 Details of retirement benefits, for Current FY and Previous Financial Year.
Benefits FY 2024-25

(Current Financial Year) 
FY 2023-24

(Previous Financial Year)

No. of
employees
covered as
a % of total
employees

No. of workers
covered as
a % of total
workers#

Deducted and
deposited with
the authority
(Y/N/N.A.)

No. of
employees
covered as
a % of total
employees

No. of workers
covered as
a % of total
workers#

Deducted and
deposited with
the authority
(Y/N/N.A.)

PF** 72% N.A. Y 73% N.A. Y

Gratuity 100% N.A. Y 100% N.A. Y

ESI 0% N.A. N.A. 0% N.A. N.A.

NPS** 6% N.A. Y 5.8% N.A. Y

Retirement Bonus as
per Retirement Policy 100% N.A. N.A. 100% N.A. N.A.

	 **The option to opt for PF & NPS is extended to all employees. The numbers indicated in the table above reflect the % of employees who have 
opted for the respective benefit.

	 #The Organisation does not employ or engage any ‘worker’, as defined in the guidance note on BRSR, issued by SEBI.

3. 	 Accessibility of Workplace-

	 Are the premises / offices of the Organisation accessible to differently abled employees and workers, as per the 
requirements of the Rights of Persons with Disabilities Act, 2016? If not, whether any steps are being taken by the 
Organisation in this regard.

	 The Organisation advocates equal opportunity and human rights. It is committed to building a safe and inclusive 
workplace for all. Various initiatives have been implemented in the workplace for easy access for differently abled 
individuals. The office areas have been well facilitated with easy access to lifts and ramps for easy movement across the 
floors of the corporate office, with availability of wheelchair. 

4. 	 Does the Organisation have an equal opportunity policy as per the Rights of Persons with Disabilities Act, 2016? If so, 
provide a web-link to the policy.

	 Yes, 360 ONE has an Equal Opportunity and Commitment to Diversity policy in place which is available at:

	 https://x-docket.360.one/ir-assets/360ONE_Equal_Opportunity_and_Commitment_to_Diversity_Policy.pdf. 

	 360 ONE is committed to create and maintain a workplace in which all employees have an opportunity to participate and 
contribute to the success of the business and are valued for their skills, experience and unique perspectives. The said 
policy also ensures equal opportunity to all its employees irrespective of race, colour, ancestry, national origin, gender 
identity, sexual orientation, marital status, religion, age or disability. The said policy expressly prohibits any form of 
unlawful employee harassment or discrimination at the workplace.

5.	 Return to work and Retention rates of permanent employees and workers that took parental leave.
Permanent employees Permanent workers

Gender Return to work rate Retention rate Return to work rate Retention rate

Male 100% 94% The Organisation does not employ or engage any ‘worker’, 
as defined in the guidance note on BRSR, issued by SEBI.Female 100% 88%

Total 100% 92%

6. 	 Is there a mechanism available to receive and redress grievances for the following categories of employees and workers? 
If yes, give details of the mechanism in brief.

	 The Organisation is committed to developing a culture where all of its stakeholders, including contractual staff, vendors, 
suppliers, service providers, employees and directors, feel secure raising concerns about any poor or unacceptable 
practice and any event of misconduct. To ensure this, 360 ONE has a Policy on Vigil Mechanism and Whistle Blower 
Mechanism, available at https://x-docket.360.one/ir-assets/360ONE_Policy_on_vigil_mechanism_and_whistle_
blower_mechanism.pdf which seeks to define and establish the mechanism for its stakeholders to raise concerns 
and to disclose information, which the individual believes shows malpractice, serious irregularities, fraud, unethical 
business conduct, abuse or wrong-doing or violation of any Indian law and to protect such stakeholder from retaliation 
or discrimination when such stakeholders reports concern(s) in good faith. 360 ONE has introduced an Ethics Helpline 
Number which is an independent third party helpline, for the employees / complainant who wants to complain against 
potential violations of code of conduct or Whistle Blower Mechanism, which enables anonymous, confidential reporting. 
The Ethics Helpline Number is toll free and is available 24/7. Further, QR Code is available for the complainant to 
scan and register the complaint online. These complaints are investigated by a Vigilance Committee consisting of 
senior executives of the company. Reporting obligations on Professional Accountants (PAs) and Senior Professional 
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Accountants (Senior PAs) in service with respect to Non-Compliance with Laws and Regulations (NOCLAR) as per Section 
260 of the Code of Ethics of the Institute of Chartered Accountants of India (ICAI) are also covered by this policy. With 
these timely alerts, raised internally, the senior management can deal with incidents internally and protect employees, 
business interests and reputation. The Organisation also has a workplace guide containing employee grievance redressal 
mechanism for all employees on Organisation’s intranet portal.

	 For all other kinds of grievances, the employees may send a letter/ email to the HR department for raising any grievance.

Yes/No (If Yes, then give details of the mechanism in brief) 

Permanent workers Not Applicable#

Other than permanent workers Not Applicable#

Permanent employees Yes, there are various mechanisms in place to receive and address grievances. The following 
policies, workshops and trainings ensures proper awareness and implementation of the 
mechanism:
1.	 Policy on Vigil Mechanism and Whistle Blower Mechanism, and
2.	 A workplace guide containing employee grievance redressal mechanism.

Other than permanent employees Not Applicable 

	 #The Organisation does not employ or engage any ‘worker’, as defined in the guidance note on BRSR, issued by SEBI.

7. 	 Membership of employees and worker in association(s) or Unions recognised by the Organisation:
Category FY 2024-25 

(Current Financial Year)
FY 2023-24 

(Previous Financial Year)

Total 
employees 
/ workers in 
respective 

category (A)

No. of employees 
/ workers in 
respective 

category, who 
are part of 

association(s) or 
Union (B)

% (B/A) Total 
employees 
/ workers in 
respective 

category (C)

No. of employees 
/ workers in 
respective 

category, who 
are part of 

association(s) or 
Union (D)

% (D/C)

Total Permanent Employees

The Organisation does not have any employee associations.
The Organisation does not employ or engage any ‘worker’, as defined in the guidance note on 

BRSR, issued by SEBI.

- Male
- Female
Total Permanent Workers
- Male
- Female

8. 	 Details of training given to employees and workers:

	 360 ONE provides training to its employees on various aspects such as personality development, computer skills, 
interpersonal skills and other domain specific training. Trainings conducted during the year include:  

Training Name Training Brief
Advanced Excel This workshop covers advanced Excel techniques such as complex formulas, data analysis tools, pivot tables, 

macros, and automation. It is designed to enhance participants’ ability to manage, analyze, and visualize data 
efficiently for more informed decision-making.

Art of Story Telling This training explores the principles and techniques of effective storytelling to enhance communication, 
influence, and engagement. Participants will learn how to craft compelling narratives for presentations, 
leadership communication, branding, and team inspiration.

AWS This training provides comprehensive instruction on Amazon Web Services (AWS), covering core cloud 
concepts, infrastructure management, and key services such as computing, storage, and networking. 
Participants gained practical skills to design, deploy, and manage scalable cloud solutions.

BCG - Leadership 
Institute conference, 
The Why and Thinking 
in New Boxes

“The Craft of Being a Leader”, “The Why” and “Thinking In New Boxes” program from BCG is exclusive, 
invitation-only leadership development program, aiming to help equip senior leaders with the leadership 
mindset and skills and inculcate new ways to problem solving to accelerate their leadership journey, and 
prepare for the next level

Conflict Management This training is designed to help participants recognize, address, and resolve workplace conflicts effectively. 
It covers conflict types, communication strategies, negotiation techniques, and practical tools to foster 
collaboration and maintain a positive work environment.

Conflict Management 
Knowledge sharing

This session facilitates the exchange of insights, experiences, and best practices in managing workplace 
conflict. Participants will explore real-life scenarios, effective resolution strategies, and communication 
techniques to foster a more collaborative and respectful work culture.

Contingency Planning This Training provides an overview of contingency planning principles to ensure organizational readiness in 
the face of disruptions. It covers risk identification, response strategies, resource planning, and recovery 
frameworks to maintain business continuity and minimize operational impact.
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Training Name Training Brief
Email Etiquettes This training focuses on best practices for professional email communication, including clarity, tone, 

formatting, and response management. It aims to improve effective and respectful correspondence within 
and outside the organization.

Essential Soft Skills This training program develops key interpersonal skills such as communication, teamwork, problem-solving, 
and adaptability. It aims to enhance participants’ ability to collaborate effectively and navigate workplace 
challenges with confidence.

Financial Modelling This training equips participants with the skills to build, analyze, and interpret financial models using Excel. 
It covers techniques for forecasting, budgeting, valuation, and decision-making to support strategic business 
planning.

Generative AI This exclusive, interactive virtual event was designed to equip workforce with advanced Generative AI 
technologies tailored for HR. Through a practical, hands-on workshop, participants gained the skills needed 
to leverage Gen AI, enhancing HR productivity and optimizing core functions.

Global Family Office Program designed for Global team for managing global family offices
Induction It is an orientation program designed for new joiners to understand the organization’s history, culture, 

products, processes and people.
Information System 
Security and Audit for 
Officers of NBFCs 

This training is designed to equip officers of NBFCs with a strong understanding of information system security 
principles and audit practices. It covers key areas including cybersecurity frameworks, risk management, 
regulatory compliance, data protection, and system audit methodologies to strengthen organizational 
resilience and safeguard digital assets.

Managerial 
Excellence II

This training is designed to build core competencies required for effective leadership and management. It 
covers key areas such as strategic thinking, performance management, team development, decision-making, 
and effective communication—empowering managers to lead with impact and drive organizational success.

Managing People This training is designed to develop essential leadership and people management skills. It covers areas such 
as effective communication, team motivation, performance management, conflict resolution, and fostering a 
positive work culture.

Product Management This training provides a comprehensive overview of the product management lifecycle, including market 
research, product strategy, roadmap development, stakeholder alignment, and go-to-market planning. 
Participants will gain the skills to drive product success from concept to launch.

Self-Awareness - 
DISC

This training helps participants enhance self-awareness and interpersonal effectiveness through the DISC 
personality assessment. It covers individual behavioral styles, strengths, and communication preferences, 
enabling better collaboration, conflict management, and personal development.

The Exceptional 
Presenter

This training is tailored for leaders looking to elevate their presentation impact. It focuses on executive 
presence, persuasive storytelling, strategic messaging, and audience engagement. Participants will develop 
the skills to deliver clear, confident, and influential presentations that inspire and drive action at all levels of 
the organization.

Time Management Workshop to focus on importance of time management, prioritization tools and techniques and ways to 
overcome obstacles with managing time.

Women Of Worth Women’s Empowerment Program at 360 ONE
This program encapsulated wealth, wisdom, and wellness, offering our women colleagues at 360 ONE a 
holistic platform for personal and professional growth.

	 Details of training given to employees and workers:

Category

FY 2024-25
Current Financial Year

FY 2023-24
Previous Financial Year

Total 
(A)

On Health and Safety 
Measures* On Skills upgradation

Total
(D)

On Health and Safety 
Measures On Skills upgradation

No. 
(B)

% 
(B/A)

No.
(C)

%
(C/A) 

No.
(E) 

% 
(E/D)

No. 
(F)

% 
(F/D)

Employees

Male 841 841 100% 665 79% 834 - - 676 81%

Female 366 366 100% 321 88% 392 - - 316 81%

Total 1,207 1,207 100% 986 82% 1,226 - - 992 81%

Workers

Male

The Organisation does not employ or engage any ‘worker’, as defined in the guidance note on BRSR, issued by SEBI.Female

Total

	 *Details of various health and safety training which are made available to all PAN India employees is articulated in response to 10 (a) of 
Principle 3. 
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9. 	 Details of performance and career development reviews of employees and worker:

	 360 ONE follows a meritocratic performance appraisal process. Year on year, through its structured performance 
management system, high performers are identified and incentivized through career progression. 

	 Details of coverage of performance and career development reviews of employees / worker:
Category FY 2024-25

Current Financial Year
FY 2023-24

Previous Financial Year

Total (A) No. (B)* (B/A) % Total (C) No. (D)* (D/C) %

Employees

Male 841 670 80%  834 728 87%

Female 366 283 77% 392 331 84%

Total 1,207 953 79% 1,226 1,059 86%

Workers

Male

The Organisation does not employ or engage any ‘worker’, as defined in the guidance note on BRSR, issued by SEBI.Female

Total

	 * As per the Company’s policy, every employee is eligible for an annual performance and career development review. The Organisation follows 
a financial year cycle i.e., April to March for performance and career development review. In the above table, % of employees / workers 
not covered are largely those who have joined the organisation in the period October to March, as they would be covered in next year’s 
performance review.

10. 	Health and safety management system:

(a) 	 Whether an occupational health and safety management system has been implemented by the Organisation? (Yes/ No). 
If yes, the coverage of such system? 

	 Yes, the organisation recognizes the importance of inculcating healthy and safe behaviours among its employees and is 
committed to promoting overall wellbeing of both, the mind and body. To foster such a culture of health and safety, the 
company has implemented a series of holistic initiatives, as outlined below:

1.	 Mental Wellness Support
	 We have partnered with YourDOST, an Employee Assistance Platform, providing:

•	 24x7 access to Certified Psychologists in over 20 languages.

•	 Self-assessment tools, coping strategies, and emotional wellbeing toolkits.

•	 Habit trackers to develop or break habits mindfully.

•	 A wide range of Wellness Resources including webinars, blogs, videos, and articles.

2.	 Mind-Body Alignment Activities
•	 A Sound Healing Workshop was conducted using therapeutic frequencies (e.g., singing bowls, binaural beats) 
to enhance relaxation, mental clarity, and emotional balance.

•	 Weekly Yoga sessions are held to improve flexibility, posture, focus, and overall resilience.

3.	 Preventive Healthcare & Other Services

•	 All employees are eligible for annual company-sponsored health checkups, accessible either at office camps or 
via a home collection facility.

•	 Through our partnership with LivLong, employees have access to:

o	 24x7 General Physicians and over 45 medical specialties, via in-person and teleconsultations.

o	 Discounted services on medicines, lab tests, and diagnostics for themselves and their medical dependents.

o	 One free ambulance booking via the LivLong App 

o	 A dedicated ambulance is also available at the Corporate Office, Mumbai. 

4.	 Comprehensive Insurance Coverage
	 All our employees are covered under a Health and Term Insurance policy. The health insurance extends coverage 

not only to the employees but also to their dependents, including spouse and children up to the age of 25, as well as 
either parents or in-laws up to the age of 100. Additionally, employees have the flexibility to enhance their coverage 
by opting for a top-up plan over and above the base policy, ensuring broader protection for themselves and their 
families.
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5.	 Physical Fitness & Sports Engagement

•	 The company actively promotes a culture of fitness by encouraging employees to participate in activities such 
as marathons and inter-corporate sports events.

•	 We are proud to have our very own Men’s and Women’s Cricket Squads, representing the organisation in 
multiple tournaments throughout the year.

6.	 Ergonomic & Workplace Safety 

	 While there are no manufacturing risks, we mitigate ergonomic and utility-related risks by:

•	 Providing ergonomic chairs, gymnasiums, and recreation zones.

•	 Ensuring commute and utility operations are managed by relevant personnel.

7.	 Physical Security & Safety Training 

•	 We conduct fire safety training, evacuation drills, and provide fire equipment handling workshops in partnership 
with third-party safety experts.

8.	 Open Communication for Continuous Improvement

•	 The organisation fosters a culture of open dialogue and continuous feedback, empowering employees to 
actively share their insights and suggestions to help enhance health, wellness, and safety practices across the 
workplace.

•	 A dedicated section on our HR Platform is available for submitting queries, concerns, or grievances related to 
health and safety, ensuring transparency, responsiveness, and timely resolution.

	 In FY 2024-25, there have been Zero (0) incidence of working conditions, health and safety, discrimination at the 
workplace, child labour, forced / involuntary labour, wages and employee safety issues reported.

(b) 	 What are the processes used to identify work-related hazards and assess risks on a routine and non-routine basis by the 
Organisation?

	 360 ONE identifies risks at routine and non-routine basis through e-surveillance and monitoring of any incidents related 
to work related hazards. 

(c) 	 Whether you have processes for workers to report the work-related hazards and to remove themselves from such risks. 
(Y/N)

	 360 ONE does not have workers on its payroll but pays utmost attention towards and takes care of the health and 
wellbeing of all its facilities and maintenance staff. Various wellness programs such as awareness programs on fire 
hazards training and safety drills are conducted from time to time.

(d) 	 Do the employees/ workers of the Organisation have access to non-occupational medical and healthcare services? (Yes/ 
No)

	 Yes, 360 ONE has in place, a life insurance and a group level mediclaim policy to address the medical and healthcare 
needs of its employees. As part of an employee welfare initiative, the insurance premia for the said policies are borne by 
360 ONE on behalf of its employees. The employees are educated about these policies during the induction, and they 
are made available on the intranet. Additionally, employees are also provided with an option to take a top up policy for 
health insurance over and above the Organisation base policy by paying a nominal premium with all benefits of the base 
policy. Same facility is also given for parental coverage. The organisation steps ahead and extends the Mediclaim to the 
dependents of the employees as well.

11. 	 Details of safety related incidents, in the following format:
Safety Incident / Number Category FY 2024-25

Current Financial Year
FY 2023-24

Previous Financial Year
Lost Time Injury Frequency Rate (LTIFR) (per one million-
person hours worked)

Employees Nil Nil
Workers* Not Applicable Not Applicable

Total recordable work-related injuries Employees Nil Nil
Workers* Not Applicable Not Applicable

No. of fatalities Employees NIL NIL
Workers* Not Applicable Not Applicable

High consequence work-related injury or ill-health 
(excluding fatalities)

Employees Nil Nil
Workers* Not Applicable Not Applicable

	 *The Organisation does not employ or engage any ‘worker’, as defined in the guidance note on BRSR, issued by SEBI.
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12. 	Describe the measures taken by the Organisation to ensure a safe and healthy workplace.

	 The organisation has a robust system of policies and processes to always ensure the wellbeing of its employees. It 
ensures that there are first-aid kits that are placed on each floor and are replenished on a regular basis. 360 ONE has tie-
ups with clinics in the vicinity of its corporate office, to ensure there is a doctor on call and immediate medical assistance 
as required. Within the premise there is availability of hospital beds, stretcher, wheelchairs, and also a hospital setup for 
any medical emergency support along with oxygen cylinders and oxygen concentrators machines in select offices. The 
Company at its Corporate Office has tied up with a dedicated Ambulance service for its employees during working hours 
to take care of all emergency cases.

13. 	Number of Complaints on the following made by employees and workers:
FY 2024-25

(Current Financial Year)
FY 2023-24

(Previous Financial Year)

Filed during the 
year

Pending 
resolution at 

the end of year

Remarks Filed during the 
year

Pending 
resolution at 

the end of year
Remarks

Working Conditions 0 Nil Nil 0 Nil Nil

Health & Safety 0 Nil Nil 0 Nil Nil

14. 	Assessments for the year:
% of your plants and offices that were assessed (by the Organisation or statutory authorities or third parties)

Health and safety 
practices

Nil

Working Conditions Nil

15. 	Provide details of any corrective action taken or underway to address safety-related incidents (if any) and on significant 
risks / concerns arising from assessments of health & safety practices and working conditions.

	 360 ONE has not carried out any assessments. However, the Organisation pays utmost attention to safety related 
concerns and constantly works on making appropriate enhancements.

Leadership Indicators

1.	 Does the entity extend any life insurance or any compensatory package in the event of death of:

(A)	 Employees (Y/N)

	 Yes, all of 360 ONE’s India employees are covered under the Organisation’s group term life insurance policy. 
This policy provides financial protection and security to the employee’s family, in case of an unfortunate death 
of an employee. As part of an employee welfare initiative, the insurance premium for this policy is borne by the 
Organisation on behalf of the employees. This policy acts as an ‘emergency kit’ by providing financial protection 
and security to the employee’s family, after his / her unfortunate death. The sum insured is based on Organisational 
hierarchy. Additionally, the Company also extends cash support tuned to the years of service of the deceased 
employee in the Company.

(B)	 Workers (Y/N).

	 Nil, since the Organisation does not employ or engage any ‘worker’, as defined in the guidance note on BRSR, issued 
by SEBI.

2.	 Provide the measures undertaken by the Organisation to ensure that statutory dues have been deducted and deposited 
by the value chain partners.

	 360 ONE ensures communication of expectations to all value chain partners on adherence to compliance requirements 
such as labour laws and human rights in their areas of business.

3.	 Provide the number of employees / workers having suffered high consequence work- related injury / ill-health / fatalities 
(as reported in Q11 of Essential Indicators above), who have been rehabilitated and placed in suitable employment or 
whose family members have been placed in suitable employment.

Total no. of affected employees/ workers No. of employees/workers that are rehabilitated 
and placed in suitable employment or whose family 
members have been placed in suitable employment

FY 2024-25  
Current Financial Year

FY 2023-24  
Previous Financial Year

FY 2024-25  
Current Financial Year

FY 2023-24  
Previous Financial Year

Employees Nil Nil Nil Nil
Workers# Nil Nil Nil Nil

	 #Note: The Organisation does not employ or engage any ‘worker’, as defined in the guidance note on BRSR, issued by SEBI.
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4.	 Does the Organisation provide transition assistance programs to facilitate continued employability and the management 
of career endings resulting from retirement or termination of employment? (Yes/ No)

	 Yes, 360 ONE provides transition assistance programs to facilitate continued employability and the management of 
career endings. Post retirement employees are evaluated and an option to work as full time or part time consultants 
may be provided on a case-to-case basis. Retirement bonus is made available to the employees that is one month’s 
gross salary for every completed year of service to the employees that have been with the Organisation for a minimum 
of 5 years. The Organisation also contributes to the Employees Provident Fund and further provides a platform for 
employees to create their own corpus by investing in the National Pension Scheme via the Organisation.

5. 	 Details on assessment of value chain partners:
% of value chain partners  

(by value of business done with such partners) that were assessed
Health and safety practices  Nil 
Working Conditions  Nil

6. 	 Provide details of any corrective actions taken or underway to address significant risks / concerns arising from 
assessments of health and safety practices and working conditions of value chain partners.

	 360 ONE has not carried out any assessments. However, the Organisation works towards greater integration of health and 
safety practices throughout its value chain. At present no significant risks have been identified and hence no corrective 
actions have been taken.

PRINCIPLE 4: Businesses should respect the interests of and be responsive to all its stakeholders
Stakeholders are individuals or groups that have the ability to influence 
and impact any organisation’s operations. The Organisation is aware 
that its activities are directly or indirectly influenced by a number of 
stakeholders such as customers, employees, investors, regulators, 
peers etc. Therefore, it prioritises understanding and addressing the 
needs and concerns of its stakeholders in a transparent and ethical 
manner in order to build long-term relationships. By prioritizing 
stakeholder engagement, the Organisation ensures that it is aligned 
with the expectations of its stakeholders, which can help to mitigate 
risks and enhance its reputation in the marketplace.

The initiatives taken by the Organisation under Principle 4 address 
following UN SDGs:

Essential Indicators 

1. 	 Describe the processes for identifying key stakeholder groups of the Organisation.

	 360 ONE had carried out a “Stakeholder Engagement and Materiality Assessment” with the help of its identified internal 
and external stakeholders. These stakeholders played a pivotal role in identifying its material topics. This process 
enabled the Organisation to prioritize its sustainability initiatives and ensure that they align with the expectations and 
concerns of the stakeholders. This also helped focus on addressing the most significant sustainability issues while 
enhancing the stakeholder trust and engagement.

2. 	 List stakeholder groups identified as key for the Organisation and the frequency of engagement with each stakeholder 
group.

Stakeholder Group Whether identified 
as Vulnerable and 

Marginalized Group 
(Yes/No)

Channels of 
communication 

Frequency of 
engagement 

Purpose and Scope of engagement 
including key topics and concerns 

raised during such engagement

Customers No -	 Regular business 
interactions through 
sale and service teams

-	 Customer feedback 
surveys

-	 Customer grievance 
channels

-	 Periodic press releases 
and media interactions 
programmes

-	 Social media

-	 Regularly
-	 Need basis

-	 Customer service and feedback
-	 Redressing customer grievances
-	 Providing information regarding 

products and services
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Stakeholder Group Whether identified 
as Vulnerable and 

Marginalized Group 
(Yes/No)

Channels of 
communication 

Frequency of 
engagement 

Purpose and Scope of engagement 
including key topics and concerns 

raised during such engagement

Shareholders and 
Investors

No -	 Stock Exchange 
intimations

-	 Investor Presentations
-	 Organisation Website
-	 General meetings / 

postal ballots
-	 Annual Report / 

Sustainability Report
-	 Investor/Analyst 

meets/ calls
-	 Media releases

-	 Need basis
-	 Quarterly / Half 

Yearly /Annually

-	 Financial performance
-	 Business Updates

Employees No -	 Leadership and HR 
outreach

-	 Performance reviews
-	 Feedback Surveys
-	 Intranet portal
-	 Town Halls
-	 Learning and
Development programmes
-	 Whistle-blower 

mechanism
-	 POSH mechanism

-	 Need based
-	 Annual

-	 Employee Productivity
-	 Talent management
-	 Learning and development
-	 Annual performance 

management
-	 Yearly reward and recognition 

programme
-	 Employee wellbeing
-	 Sense of Ownership and 

alignment to the Organisational 
vision & mission

Service Providers / 
Value Chain Partners

No -	 Meetings
-	 Phone / email

-	 Need based -	 Periodic assessments
-	 Service issues and discussions

Media No -	 Written
Communications
-	 Interviews and Forums
-	 Press release
-	 Publications and 

Announcements

-	 Need based -	 Staying updated about the 
latest developments of the 
Organisation

Regulators No -	 Meetings
-	 Statutory filings
-	 Written communication

-	 Quarterly/ Half-
yearly/ Annually

-	 Need based

-	 Regulatory compliance
-	 Corporate governance
-	 Financial performance

Communities and 
NGO

Yes* -	 Meetings
-	 Conferences
-	 Workshops
-	 Phone/Email
-	 CSR Partnerships

-	 Need basis -	 Baseline and need assessment 
surveys

-	 Community engagement 
programmes

-	 Monitoring and Evaluation

	 *Our CSR programmes are designed to benefit beneficiaries from marginalised and vulnerable backgrounds. 

Leadership Indicators

1. 	 Provide the processes for consultation between stakeholders and the Board on economic, environmental, and social 
topics or if consultation is delegated, how is feedback from such consultations provided to the Board.

	 360 ONE conducted its first materiality assessment with internal and external stakeholders in FY 2021-22. The Board 
/ Committees / Senior Management takes note of the Organisation’s engagement with various stakeholders on regular 
basis. 

2. 	 Whether stakeholder consultation is used to support the identification and management of environmental, and social 
topics (Yes / No). If so, provide details of instances as to how the inputs received from stakeholders on these topics were 
incorporated into policies and activities of the Organisation.

	 Yes, 360 ONE embarked on its ESG journey by leveraging stakeholder engagements and materiality assessment to 
determine key material topics. 360 ONE conducted its first materiality assessment with internal and external stakeholders 
in FY 2021-22. Basis the stakeholder engagements and materiality assessment, during the year under review, the Board 
of the Company has approved and adopted an Environmental, Social and Governance (ESG) Policy, which is available 
on the website of the Company at https://x-docket.360.one/ir-assets/360_ONE_ESG_Policy.pdf.
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3. 	 Provide details of instances of engagement with, and actions taken to, address the concerns of vulnerable/ marginalized 
stakeholder groups.

	 360 ONE believes that the community at large is a critical stakeholder. Therefore, inclusive growth and equitable 
development of communities are critical drivers for Corporate Social Responsibility (“CSR”) at 360 ONE. The Organisation 
focuses on empowering socio-economic progress of vulnerable, marginalized, and underserved communities. There is 
commitment to reduce inequality by enabling access to opportunities for marginalized communities (i.e. communities 
that have not been given an opportunity and for those whom such opportunities are unattainable due to monetary or 
other constraints).

	 To consolidate its CSR efforts towards community development, the Organisation established the 360 ONE Foundation 
(“Foundation”) to design and execute CSR programmes on behalf of the 360 ONE group entities to address the concerns 
of the most marginalised stakeholder groups. The Foundation, implements sustainable and holistic solutions that 
address critical developmental challenges, deliver exponential social impact, and inspire wider change. Since FY 2021-
22, the organisation has positively impacted the lives of 1,69,552 beneficiaries including 21,900 beneficiaries during FY 
2024-25, and it endeavours to multiply that in the upcoming years. 

	 The Foundation has re-imagined traditional grant-giving and evolved a more catalytic approach with CSR funds deployed 
to generate a higher social return by unlocking additional capital, recycling funds, co-funding, and a strong focus on 
outcomes. The Foundation co-curates interventions that use blended finance approaches to deliver exponential impact 
and enable a multiplier effect to every contribution made. The goal is to improve outcomes and amplify impact for 
underserved communities through increased leverage of CSR funds. Details of its flagship CSR programmes are further 
articulated in response to Principle 8.

PRINCIPLE 5: Businesses should respect and promote human rights
The Organisation has been working on strengthening 
its approach towards human rights and has established 
various policies to address the same.

The initiatives taken by the Organisation under Principle 5 address following 
UN SDGs: 

Essential Indicators

1.	 Employees and workers who have been provided training on human rights issues and policy(ies) of the Organisation, in 
the following format:

	 At 360 ONE, employees are provided trainings on POSH and Vigil & Whistle blower mechanism. The coverage of the 
same is articulated below:

Category FY 2024-25
Current Financial Year

FY 2023-24
Previous Financial Year

Total (A) No. of 
employees/

workers 
covered

(B)

%
(B / A)

Total (C) No. of 
employees/

workers 
covered

(D)

%
(D / C)

Employees

Permanent 1,207 1,207 100% 1,226 1,226 100%

Other than permanent 0 0 0 0 0 0

Total Employees 1,207 1,207 100% 1,226 1,226 100%

Workers

Permanent
The Organisation does not employ or engage any ‘worker’, as defined in the guidance note on BRSR, 

issued by SEBI.Other than permanent

Total Workers
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2.	 Details of minimum wages paid to employees and workers, in the following format:
Category FY 2024-25

Current Financial Year
FY 2023-24

Previous Financial Year
Total (A) Equal to Minimum 

Wage
More than 

Minimum Wage
Total (D) Equal to Minimum 

Wage
More than 

Minimum Wage
No.
(B)

% 
(B/A)

No.
(C)

% (C/A) No.
(E)

% 
(E/D)

No.
(F)

%
(F/D)

Employees

Permanent

Male 841 53 6% 788 94% 834 63 8% 771 92%
Female 366 25 7% 341 93% 392 29 7% 363 93%
Total 1,207 78 6% 1,129 94% 1,226 92 8% 1,134 92%
Other than Permanent

Male 0 0 0% 0 0% 0 0 0% 0 0%
Female 0 0 0% 0 0% 0 0 0% 0 0%

Workers
Permanent
Male The Organisation does not employ or engage any ‘worker’, as defined in the guidance note on BRSR,

issued by SEBI.Female
Other than Permanent

Male The Organisation does not employ or engage any ‘worker’, as defined in the guidance note on BRSR,
issued by SEBI.Female

3.	 Details of remuneration/salary/wages:

a.	 Median remuneration / wages
  Male Female

Number Median remuneration/ 
salary/ wages of 

respective category 
(in INR)

Number Median remuneration/ 
salary/ wages of 

respective category 
 (in INR)

Board of Directors (BoD)* of the Company
Non-executive Non-Independent Directors 3 0 Nil 0
Non-executive Independent Directors# 6 13,77,186 2 24,50,000

Key Managerial Personnel$ of the Company 3 3,37,32,130 Nil 0
Employees other than BoD and KMP of the 
Organisation##

838 22,80,332 366 14,72,143

Workers The Organisation does not employ or engage any ‘worker’, as defined in the 
guidance note on BRSR, issued by SEBI.

* Excluding managing director.
$ Including managing director.
# Including Independent Directors on the BoD at any time during the financial year 2024-25.
## Including remuneration paid to Mr. Yatin Shah, Non-Executive Director of the Company, as an employee of 360 ONE Prime Limited, a wholly 
owned subsidiary of the Company.

b.	 Gross wages paid to females as % of total wages paid by the Organisation, in the following format:
FY 2024-25

Current Financial Year
FY 2023-24

Previous Financial Year

Gross wages paid to females as % of total wages 16.0% 19.9%

4. 	 Do you have a focal point (Individual / Committee) responsible for addressing human rights impacts or issues caused or 
contributed to by the business? (Yes/No) 

	 Yes. The Organisation has been working on strengthening its approach towards human rights and has established various 
policies to address the same. The Human Resources team is the focal point on issues related to human rights. Some of 
these policies include:

1) 	 Sexual Harassment - The firm has formulated a Policy on Prevention, Prohibition and Redressal of Sexual Harassment 
of Women at Workplace. An Internal Complaints Committee has been constituted to address such concerns; a 
dedicated email ID has been set up for receiving complaints under this policy. The complaints can be directly sent 
to posh@360.one or through an ethics helpline which can be reached out via email, toll free contact number, web 
portal, chatbot or postbox, where such grievances can be reported.

175

Business Responsibility and Sustainability Report (BRSR) (Contd.)

mailto:posh@360.one


2) 	 Behavioural and Work-Related Concerns –   Can be raised with the HR team directly or through the grievance 
redressal mechanism at the 3rd party helpline.  All issues get actively resolved within defined timelines. We are an 
inclusive and growth focused workplace and hence each of such issues/ concerns are dealt with utmost care and 
are resolved with necessary actions.

3) 	 Hygiene, Health & Safety - Can be raised with the HR / Administration team directly, where such concerns can be 
reported and get directed to the concerned set of individuals managing such affairs from the Human Resources 
Team.

4) 	 Job Role and Employment Related Concerns – We believe in open communication channels and hence for all such 
concerns, employees are encouraged to speak / write openly to the Human Resources team and their reporting/ 
skip managers. We are an inclusive and growth focused workplace and hence each of such issues/ concerns are 
dealt with utmost care and are resolved with necessary actions.

5. 	 Describe the internal mechanisms in place to redress grievances related to human rights issues

	 Please refer answer to point 4 above.

6.	 Number of Complaints on the following made by employees and workers:
FY 2024-25

 Current Financial Year
FY 2023-24

Previous Financial Year
Filed during 

the year
Pending 

resolution at 
the end of the 

year

Remarks Filed during 
the year

Pending 
resolution at 

the end of the 
year

Remarks

Sexual Harassment 0 Nil Nil 1* Nil Complaint 
resolved

Discrimination at workplace 0 Nil Nil 0 Nil Nil
Child Labour 0 Nil Nil 0 Nil Nil
Forced Labour/Involuntary Labour 0 Nil Nil 0 Nil Nil
Wages 0 Nil Nil 0 Nil Nil
Other Human Rights related issues 0 Nil Nil 0 Nil Nil

	 *The complaint pertains to a subsidiary of 360 ONE WAM LIMITED.

7.	 Complaints filed under Sexual Harassment of Women at Workplace (Prevention, Prohibition and Redressal) Act, 2013, 
in the following format:

FY2024-25
Current Financial Year

FY 2023-24
 Previous Financial Year

Total Complaints reported under Sexual Harassment of Women at Workplace 
(Prevention, Prohibition and Redressal) Act, 2013 (POSH)

0  1

Complaints on POSH as a % of female employees / workers 0%  0.26%

Complaints on POSH upheld 0 0

8.	 Mechanisms to prevent adverse consequences to the complainant in discrimination and harassment cases.

	 360 ONE has a grievance redressal mechanism. The Organisation is an equal opportunity employer and the goal is 
to foster an atmosphere that is friendly, just, and peaceful. Employees are guaranteed the “right to work” and the 
Organisation is focused on creating an atmosphere that is free from sexual harassment, coercion and disruptive 
behaviour. To enable easy access for employees to raise a complaint, a dedicated email ID – posh@360.one and an 
ethics helpline which can be reached out via email, toll free contact number, web portal, chatbot or postbox has been 
provided to tackle complaints.

	 Complete protection is given to the complainant against any unfair practice like retaliation, threat or intimidation of 
termination / suspension of service, disciplinary action, transfer, demotion, refusal of promotion, discrimination, any 
type of harassment, biased behaviour including any direct or indirect use of authority to obstruct the complainant’s right 
to continue to perform his / her duties / functions.

	 360 ONE has a third-party ethics helpline which creates an open atmosphere that encourages employees to red flag 
internal ethics and compliance issues without any fear of retaliation.

9.	 Do human rights requirements form part of your business agreements and contracts? (Yes/No)

	 Yes, where applicable, the Organisation endeavours to incorporate human rights requirements emanating from statutory 
requirements in its agreements with value chain partners.
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10.	 Assessments for the year:
% of your plants and offices that were assessed 

(by third parties*)

Child labour 100%

Forced/involuntary labour 100%

Sexual harassment 100%

Discrimination at workplace 100%

Wages 100%

Others – please specify -

	 *Basis independent chartered accountant’s certificate.

11.	 Provide details of any corrective actions taken or underway to address significant risks / concerns arising from the 
assessments at Question 10 above.

	 In FY 2024-25, there were no issues identified in relation to above provided list and hence no corrective action was 
taken.

Leadership Indicators

1.	 Details of a business process being modified / introduced as a result of addressing human rights grievances/complaints.

	 No business processes were required to be modified or introduced as there were no instances of grievance or complaints 
registered.

2.	 Details of the scope and coverage of any Human rights due diligence conducted.

	 No human rights due diligence conducted.

3.	 Is the premise/office of the entity accessible to differently abled visitors, as per the requirements of the Rights of Persons 
with Disabilities Act, 2016?

	 Please refer answer to Question 3 of Essential Indicators of Principle 3.

4.	  Details on assessment of value chain partners:
% of value chain partners (by value of business done with such partners) that were assessed

Sexual harassment 0% 

Discrimination at workplace 0%

Child labour 0%

Forced/involuntary labour 0%

Wages 0%

Others – please specify -

	 The Organisation endeavours to incorporate human rights requirements emanating from statutory requirements in its 
agreements with value chain partners. However, there are no assessments conducted.

5. 	 Provide details of any corrective actions taken or underway to address significant risks / concerns arising from the 
assessments at Question 4 above.

	 Not Applicable, since there was no assessment conducted.

PRINCIPLE 6: Businesses should respect and make efforts to protect and restore the environment
360 ONE has adopted various initiatives to reduce its 
environmental impact.

The initiatives taken by the Organisation under Principle 6 address following UN 
SDGs: 
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Essential Indicators

1.	 Details of total energy consumption (in Joules or multiples) and energy intensity, in the following format:
Parameter FY 2024-25

(Current Financial Year)
FY 2023-24

(Previous Financial Year)
From renewable sources
Total electricity consumption (A) GJ 7,946.59 6,922.84
Total fuel consumption (B) GJ 0 0
Energy consumption through other sources (C) 0 0
Total energy consumed from renewable sources (A+B+C) GJ 7,946.59 6,922.84
From non-renewable sources 0
Total electricity consumption (D) GJ 1,887.02 1,449.57
Total fuel consumption (E) GJ 0 13.42
Energy consumption through other sources (F) GJ 0 0
Total energy consumed from non-renewable energy (D+E+F) GJ 1,887.02 1,462.99
Total Energy Consumption (A+B+C+D+E+F) GJ* 9,833.60 8,385.83
Energy intensity per rupee of turnover (Total energy consumed / Revenue from 
operations in Rs. crores)

2.98 3.34

Energy intensity per rupee of turnover adjusted for Purchasing Power Parity (PPP)# 
(Total energy consumed/ Revenue from operations adjusted for PPP in Rs. crores)

61.66 76.53

Energy intensity in terms of physical output NA NA
Energy intensity per employee 
(Total energy consumed*/Total number of employees)

8.15 6.84

	 *FY 2023-24 the data belongs to 20 offices of 360 ONE across India. FY 2024-25 data belongs to 27 offices of 360 ONE across India of which, 
data for 5 offices housing 22 employees is assumed basis average consumption across other 22 offices.

	 #The revenue from operations has been adjusted for PPP based on the latest PPP conversion factor published for the year 2025 by International 
Monetary Fund (IMF) for India which is 20.66.

	 Independent reasonable assurance carried out by Rathi & Associates.

2.	 Does the entity have any sites / facilities identified as designated consumers (DCs) under the Performance, Achieve and 
Trade (PAT) Scheme of the Government of India? (Y/N) If yes, disclose whether targets set under the PAT scheme have 
been achieved. In case targets have not been achieved, provide the remedial action taken, if any.

	 Not applicable

3.	 Provide details of the following disclosures related to water, in the following format:
Parameter FY 2024-25 

 (Current Financial Year)
FY 2023-24

(Previous Financial Year)

Water withdrawal by source (in kilolitres)

(i) 	 Surface water 0 0

(ii) 	 Groundwater 0 0

(iii) 	 Third party water* 14,350 8,384

(iv) 	 Seawater / desalinated water 0 0

(v) 	 Others 0 0

Total volume of water withdrawal (in kilolitres) (i + ii + iii + iv + v) 14,350 8,384

Total volume of water consumption (in kilolitres) 14,350 8,384

Water intensity per rupee of turnover (Total water consumption / Revenue from 
operations in Rs. crore)

4.35 3.34

Water intensity per rupee of turnover adjusted for Purchasing Power Parity (PPP)#

(Total water consumption / Revenue from operations adjusted for PPP in Rs. crore)
89.97 76.52

Water intensity in terms of physical output N.A. N.A.

Water intensity per employee (Total water consumption / Number of employees) 
(optional the relevant metric may be selected by the entity

11.89 6.84

	 *FY 2023-24 the data belongs to Corporate Office of 360 ONE. FY 2024-25 data belong to 27 offices of 360 ONE across India. of which, data 
for Corporate Office is basis actual bills. For rest of the 26 offices, it is assumed basis average consumption of 45 litres per head per working 
day as per Central Ground Water Authority, India.

	 #The revenue from operations has been adjusted for PPP based on the latest PPP conversion factor published for the year 2025 by IMF for 
India which is 20.66.

	 Independent reasonable assurance carried out by Rathi & Associates.
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4.	 Provide the following details related to water discharged: 

	 Given the nature of industry 360 ONE operates, it does not ‘discharge’ any water.
Parameter FY2024-25

(Current Financial Year)
FY 2023-24

(Previous Financial Year)
Water discharge by destination and level of treatment (in kilolitres)
(i) 	 To Surface water
	 - No treatment
	 - With treatment – please specify level of treatment

Nil Nil

(ii) 	 To Groundwater
	 - No treatment
	 - With treatment – please specify level of treatment

Nil Nil

(iii) 	To Seawater
	 - No treatment
	 - With treatment – please specify level of treatment

Nil Nil

(iv) 	Sent to third-parties
	 - No treatment
	 - With treatment – please specify level of treatment

Nil Nil

(v) 	 Others Nil Nil
	 - No treatment Nil Nil
	 - With treatment – please specify level of treatment Nil Nil
Total water discharged (in kilolitres) Nil Nil

5.	 Has the Organisation implemented a mechanism for Zero Liquid Discharge? If yes, provide details of its coverage and 
implementation.

	 Given the nature of industry 360 ONE operates, it does not ‘discharge’ any water.

6.	 Please provide details of air emissions (other than GHG emissions) by the Organisation, in the following format: 
Parameter Unit FY 2024-25

(Current Financial Year)
FY 2023-24

(Previous Financial Year)
NOx

Not ApplicableSOx
Particulate matter (PM)
Persistent organic pollutants (POP)
Volatile organic compounds (VOC)
Hazardous air pollutants (HAP)
Others – please specify

	 Note: 360 ONE being the provider of financial services, air emissions other than GHG emissions are not material to the Organisation. Also, the 
Organisation has not carried out any independent assessment / evaluation / assurance for air emission.

7.	 Provide details of Green House Gas emissions (Scope 1 and Scope 2 emissions) & its intensity, in the following format:

Parameter Unit FY 2024-25
(Current Financial Year)

FY 2023-24
(Previous Financial Year)

Total Scope 1 emissions (Break-up of the GHG into CO2, 
CH4, N2O, HFCs, PFCs, SF6, NF3, if available)

Metric tonnes of 
CO2 equivalent

0.21 1.00

Total Scope 2 emissions (Break-up of the GHG into CO2, 
CH4, N2O, HFCs, PFCs, SF6, NF3, if available)*

Metric tonnes of 
CO2 equivalent

381.07 326.15

Total Scope 1 and Scope 2 emissions per rupee of Turnover 
(Total Scope 1 and Scope 2 GHG emissions/Revenue from 
operations in Rs. crore)

Metric tonnes of 
CO2 equivalent

0.12 0.13

Total Scope 1 and Scope 2 emission intensity per rupee 
of turnover adjusted for Purchasing Power Parity (PPP)#
(Total Scope 1 and Scope 2 GHG emissions / Revenue 
from operations adjusted for PPP in Rs. Crore)

Metric tonnes of 
CO2 Equivalent

2.39 2.98

Total Scope 1 and Scope 2 emission intensity in terms of 
physical output

NA N.A N.A

Total Scope 1 and Scope 2 emission intensity per employee 
(Total Scope 1 and Scope 2 GHG emissions/ No. of 
employees)

Metric tonnes of 
CO2 equivalent

0.32 0.27

	 *For FY 2024-25, since the Corporate and Bengaluru Office used electricity from renewable sources, the Scope 2 emissions are calculated 
for other 25 offices which used electricity from non-renewable sources. Data for 5 offices housing 22 employees is assumed basis average 
consumption across other 22 offices.
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	 For FY 2023-24, since the Corporate Office used electricity from renewable sources, the data belonged to 19 offices of 360 ONE across India.

 	 #The revenue from operations has been adjusted for PPP based on the latest PPP conversion factor published for the year 2025 by IMF for 
India which is 20.66.

	 Independent reasonable assurance carried out by Rathi & Associates.

8.	 Does the Organisation have any project related to reducing Green House Gas emission? If yes, then provide details.

	 360 ONE has adopted various initiatives to reduce its carbon footprint. The Organisation educates employees to reduce 
the overall paper consumption and print when necessary and required. The workspace has been revamped to reduce 
the total energy consumption by using technology such as radiant cooling, replacing the CFL (Compact Fluorescent 
Lamp) with LEDs (Light-emitting diode) and adopting VRV (Variable Refrigerant Volume). 360 ONE disposes its e-waste 
to authorised recyclers from its offices. The waste generated in its corporate office is also recycled. Furthermore, the 
sanitary napkins are incinerated through an agency.

	 In order to reduce scope 2 emissions, during the year under review, the Organisation procured ~81% of its electricity 
from renewable sources. Furthermore, the Organisation encourages digital meetings and conferences to reduce its air 
travels to reduce the GHG emissions.

9.	 Provide details related to waste management by the Organisation, in the following format:
Parameter FY 2024-25

(Current Financial Year)
FY 2023-24

(Previous Financial Year)
Total Waste generated (in metric tonnes)
Plastic waste (A)$ 0.18 1.89
E-waste (B) 0.00 0.8#

Bio-medical waste (C) 0.00 0
Construction and demolition waste (D) 0.00 0
Battery waste (E) 0.00 0
Radioactive waste (F) 0.00 0
Other Hazardous waste (G) 0.00 0
Other Non-hazardous waste generated (H) 
(Break-up by composition i.e., by materials relevant to the sector)

36.02* 32.19

Total (A+B + C + D + E + F + G + H) 36.19 34.88
Waste intensity per rupee of turnover  
(Total waste generated / Revenue from operations in Rs. crores)

0.011 0.013

Waste intensity per rupee of turnover adjusted for Purchasing Power Parity (PPP)## 
(Total waste generated / Revenue from operations adjusted for PPP in Rs. crores)

0.23 0.32

Waste intensity in terms of physical output N.A N.A
Waste intensity per employee 
(Total waste generated / No. of employees)

0.03 0.028

For each category of waste generated, total waste recovered through recycling, 
re-using or other recovery operations (in metric tonnes)
Category of waste
(i) Recycled  35.97 10.44
(ii) Re-used 0.00 0
(iii) Other recovery operations 0.00 0
Total 35.97 10.44
For each category of waste generated, total waste disposed by nature of 
disposal method (in metric tonnes)
Category of waste
(i) Incineration 0.23 0
(ii) Landfilling 0.00 0
(iii) Other disposal operations 0.00 0
Total 0.23 0

	 $ Plastic Bisleri bottles recycled under ‘Bottles for Change’ initiative organized by Bisleri International Pvt. Ltd.

* Waste type Total Waste generated (in metric tonnes)
Dry Waste 18.50
Wet Waste 13.66

Paper 3.63
Sanitary Waste 0.23

Total 36.02
	 # E-waste is considered for all the domestic offices of the Organisation whereas other waste is calculated for only Mumbai corporate office.

	 ##The revenue from operations has been adjusted for PPP based on the latest PPP conversion factor published for the year 2025 by International 
Monetary Fund for India which is 20.66.

	 Independent reasonable assurance carried out by Rathi & Associates.
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10.	 Briefly describe the waste management practices adopted in your establishments. Describe the strategy adopted by 
your company to reduce usage of hazardous and toxic chemicals in your products and processes and the practices 
adopted to manage such wastes.

	 The Organisation’s operations do not involve any usage of hazardous and toxic chemicals. However, 360 ONE monitors 
waste generated in its office and waste management initiatives such as waste segregation, waste recycling, etc. are put 
in place. Different types of waste are segregated and sent to respective, certified dealers for recycling, thus, diverting 
it from landfilling. 360 ONE has a scrap disposal process in place that guides the disposal of e-waste from its offices. 
E-waste disposal is carried through third party authorized E-waste handlers / recyclers (authorized by Ministry of 
Environment and Forests or Central / State Pollution Control Boards) who take care of the e-waste disposal from its 
premises.

11.	 If the Organisation has operations/offices in/around ecologically sensitive areas (such as national parks, wildlife 
sanctuaries, biosphere reserves, wetlands, biodiversity hotspots, forests, coastal regulation zones etc.) where 
environmental approvals / clearances are required, please specify details in the following format:

	 360 ONE does not operate in any ecologically sensitive areas that require any form of environmental approval and 
clearances.

S. No. Location of operations/offices Type of operations Whether the conditions of environmental approval / clearance are 
being complied with?
If no, the reasons thereof and corrective action taken, if any.

Not applicable

12.	 Details of environmental impact assessments of projects undertaken by the Organisation based on applicable laws, in 
the current financial year:

Name and brief 
details of project

EIA Notification 
No

Date Whether conducted by 
independent external agency

Results communicated 
in public domain 

Relevant web link

Not applicable

13.	 Is the Organisation compliant with the applicable environmental law/ regulations/ guidelines in India; such as the Water 
(Prevention and Control of Pollution) Act, Air (Prevention and Control of Pollution) Act, Environment protection act and 
rules thereunder (Y/N). If not, provide details of all such non-compliances, in the following format:
Sr. 
No.

Specify the law / regulation / 
guidelines which was not complied 

with

Provide details of the 
non-compliance

Any fines / penalties / action taken by 
regulatory agencies such as pollution 

control boards or by courts

Corrective action 
taken, if any

Not applicable

Leadership Indicators 

1.	 Water withdrawal, consumption and discharge in areas of water stress (in kilolitres):

	 Given the nature of industry 360 ONE operates, it does not have any facility / plant in any location.

2.	 Please provide details of total Scope 3 emissions & its intensity:

	 Currently the Organisation is not measuring its Scope 3 emission, and this can be undertaken in subsequent years.

3.	 With respect to the ecologically sensitive areas reported at Question 11 of Essential Indicators above, provide details 
of significant direct & indirect impact of the Organisation on biodiversity in such areas along-with prevention and 
remediation activities:

	 Since the Organisation does not operate in any ecologically sensitive areas, there is no impact on biodiversity.
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4.	 If the Organisation has undertaken any specific initiatives or used innovative technology or solutions to improve resource 
efficiency, or reduce impact due to emissions/effluent discharge/waste generated, please provide details of the same as 
well as the outcome of such initiatives, as per the following format:

Sr. 
No

Initiative undertaken Details of the initiative Outcome of the initiative

1. Green power procurement Conscious efforts towards procurement of 
green power

Mumbai corporate office and Bengaluru office 
runs on 100% green power. Over 22 lakhs units 
of green power consumed in FY 2024-25.

2. Energy efficiency efforts Installed Radiant Cooling technology and 
occupancy sensors across offices enabling 
energy savings.

The workspace has been revamped to 
reduce the total energy consumption by using 
technology such as radiant cooling, replacing 
the CFL (Compact Fluorescent Lamp) with 
LEDs (Light-emitting diode) and adopting 
VRV (Variable Refrigerant Volume).

Energy efficient UPS racks have replaced 
legacy UPS system.

Improved energy efficiency, energy cost savings, 
reduced Scope 2 carbon emissions

3. Water conservation The Organisation has undertaken various 
initiatives for consuming water judiciously. 
These initiatives include installation of 
sensor-based urinals and spindles for taps 
to help reduce freshwater consumption for 
domestic purposes.

Reduction in overall water consumption.

4. Garbage segregation Proactive steps to segregate waste (dry waste 
and wet waste) through authorized recyclers.

Recycled 22.13 metric tonnes of paper and dry 
waste, thereby reducing environmental footprint 

5. Plastic bottle recycling The Organisation recycles plastic bottles 
generated from bottled water consumption. 
Additionally, steps have been taken to reduce 
the use of plastic bottled water by procuring 
water in glass bottles to the extend feasible.

These measures have led to a reduction in 
plastic waste from bottled water, decreasing 
from 1.89 tonnes in FY 2023–24 to 0.18 tonnes 
in FY 2024–25.

5.	 Does the Organisation have a business continuity and disaster management plan? Give details in 100 words / web link:

	 360 ONE has a group-wide Business Continuity and Disaster Recovery (BCP / DR) Plan. This plan encompasses various 
aspects such as disaster management, mitigation and recovery, to ensure uninterrupted functioning of the business. A 
primary aspect of this plan is the formation of a Business Continuity Crisis Management Team (BCCMT) consisting of 
senior operational managers and function heads, to invoke the BCP and work toward recovery. The plan also describes 
the process of business impact analysis, maximum tolerable time to restore business operations and maximum tolerable 
time for which data loss can be accepted in order to resume the business operations at an acceptable level. Other 
aspects covered under the BCP include back-up arrangements for various systems, arrangements for remote working, 
including work from home and the IT infrastructural support required, key contacts who can be contacted with regard 
to various systems and processes when BCP / DR is invoked etc.

6.	 Disclose any significant adverse impact to the environment, arising from the value chain of the Organisation. What 
mitigation or adaptation measures have been taken by the Organisation in this regard?

	 No significant adverse impact was observed from any of the value chain partners.

7.	 Percentage of value chain partners (by value of business done with such partners) that were assessed for environmental 
impacts.

	 No assessment with regard to environmental impact was conducted for the value chain partners.

8.	 How many Green Credits have been generated or procured

a. 	 By the listed entity 

	 Nil

b. 	 By the top ten (in terms of value of purchases and sales, respectively) value chain partners

	 Nil
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PRINCIPLE 7: Businesses, when engaging in influencing public and regulatory policy, should do so in a manner 
that is responsible and transparent

Essential Indicators

1 	 (a) 	 Number of affiliations with trade and industry chambers / associations.

		  Six. 

	 (b) 	 List the top 10 trade and industry chambers/ associations (determined based on the total members of such body) 
the Organisation is a member of/ affiliated to

S. No. Name of the trade and industry chambers/ associations Reach of trade and industry chambers / 
associations (State / National)

1 Association of Mutual Funds (AMFI) National

2 Indian Private Equity and Venture Capital Association (IVCA) National

3 Indo – American Chamber of Commerce National

4 Confederation of Indian Industry (CII) National

5 Federation of Indian Chambers of Commerce and Industry (FICCI) National

6 Indian Chamber of Commerce National

2. 	 Provide details of corrective action taken or underway on any issues related to anti-competitive conduct by the 
Organisation, based on adverse orders from regulatory authorities.

	 There were no instances of adverse actions from regulatory authorities on issues related to anti-competitive conduct, 
therefore no corrective actions were taken. 

Leadership Indicators

1. 	 Details of public policy positions advocated by the Organisation:

	 There are no public policy positions advocated by the Organisation currently.
Sr. No. Public policy advocacy Method resorted for 

such advocacy
Whether information 

available in public 
domain? (Yes/No)

Frequency of Review 
by Board

Web Link, if available

Nil

PRINCIPLE 8: Businesses should promote inclusive growth and equitable development
360 ONE Asset is one of India's leading asset management firms with 
overall alternates and public markets AUM of more than $10 billion. 
As of March 31, 2025, 360 ONE Asset's premier venture capital and 
private equity platform has an AUM of more than $3.2 billion, 85 
portfolio companies, 24 unicorns created. The platform spans the 
entire company life cycle, from Idea to IPO, offering investment 
solutions across Venture Capital, Growth Equity, Late-Stage PE pre-
IPO, Secondaries and Fund-of-Funds. 
As leader in wealth and asset management, 360 ONE is able to 
leverage its expertise beyond providing mere funds as part of our 
corporate social responsibility to the society. 360 ONE Foundation 
(‘Foundation’) reinforces the group’s commitment to maximise both 
financial and social returns. The Foundation’s thematic priority 
is financial access and inclusion as a lever to improve and rebuild 
livelihoods.  Our interventions enhance employability (through 
skilling) and promote entrepreneurship. The Foundation  strives 
to bridge the gap between informal and formal sectors, guiding 
vulnerable communities towards formal credit sources.

The initiatives taken by the Organisation under Principle 8 address 
following UN SDGs:

Essential Indicators

1.	 Details of Social Impact Assessments (SIA) of projects undertaken by the Organisation based on applicable laws, in the 
current financial year.

Name and brief
details of project

SIA Notification 
No.

Date of
notification

Whether conducted by 
independent external

agency (Yes/No)

Results communicated
in public domain

(Yes/No)

Relevant
Web link

Not Applicable 

	 360 ONE’s operations do not involve any projects which require need for any Social Impact Assessments. However, from 
a Corporate Social Responsibility (“CSR”) standpoint, to ensure adherence to programme objectives and maximization 
of social impact, especially for flagship CSR programmes, 360 ONE works closely with its implementing partners on 
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CSR programme design, the implementation model and the governance and reporting of impact during the course of 
the programme. The Organisation follows an accountability-based approach, wherein it ensures baseline, midline and 
endline studies of programmes and evaluates the impact against key performance indicators (“KPIs”). The findings of 
the same are duly communicated to the CSR Committee and Board. 360 ONE has engaged a third-party agency to help 
monitor its CSR programmes and maintain independence while assessing the KPIs.

2.	 Provide information on project(s) for which ongoing Rehabilitation and Resettlement (R&R) is being undertaken by your 
Organisation, in the following format:

	 Currently there are no projects for which Rehabilitation and resettlement has been undertaken.
S No. Name of Project for 

which R&R is Ongoing
State District No. of Project Affected 

Families (PAFs)
% of PAFs covered by 

R&R
Amounts paid to PAFs in 

the FY (In INR) 
Not Applicable

3.	 Describe the mechanisms to receive and redress grievances of the community.

	 360 ONE’s operations do not trigger any community related grievances and therefore the Organisation does not need 
this mechanism.

	 However, 360 ONE’S Corporate Social Responsibility programmes work as a mechanism to address challenges faced 
by the community at large. Programmes are aimed at creating livelihood opportunities for farmers, students, artisans, 
tribal communities and rural entrepreneurs. The Organisation believes that financial access and inclusion is crucial 
towards upliftment of these stakeholder groups. 

	 360 ONE conducts baseline, midline and endline studies of programmes through structured questionnaires and 
focused group discussions. As a part of these studies, any grievances of the communities get captured and addressed 
subsequently through the CSR programmes.

4.	 Percentage of input material (inputs to total inputs by value) sourced from suppliers:
FY 2024-25

(Current Financial Year)
FY 2023-24

(Previous Financial Year)
Directly sourced from MSMEs/ small producers Not Applicable
Directly from within India

	 360 ONE operations do not involve processing of any raw materials/ input materials. 

5.	 Job creation in smaller towns – Disclose wages paid to persons employed (including employees or workers employed on 
a permanent or non-permanent / on contract basis) in the following locations, as % of total wage cost:

Location FY 2024-25
(Current Financial Year)

FY 2023-24
(Previous Financial Year)

Rural 0.00 0
Semi-Urban 0.00 0
Urban 0.7% 0.9%
Metropolitan 99.3% 99.1%

Leadership Indicators 

1.	 Provide details of actions taken to mitigate any negative social impacts identified in the Social Impact Assessments 
(Reference: Question 1 of Essential Indicators above):

Details of negative social impact identified Corrective action taken
Not Applicable

	 360 ONE’s operations do not involve any projects which require need for any Social Impact Assessments. 

2.	 Provide the following information on CSR projects undertaken by your Organisation in designated aspirational districts 
as identified by government bodies:

	 The Organisation has been working on creating a long-term impact on the lives of communities it’s been associated 
with 360 ONE with its CSR interventions, has been trying to reach out to the economically weaker section in society in 
various cities and aspirational districts within urban and rural boundaries. Details of key CSR projects undertaken by the 
Organisation are as follows. 
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NGO / Social Enterprise 
Implementing partner

Project Description

Vrutti (3-Fold Project) The project aims to empower three Farmer Producer Companies (FPCs) by providing low-cost working 
capital through a revolving grant and technical assistance for market readiness, supply chain management, 
digitization, and quality control and also, by way of a one-time CAPEX grant for infrastructure to two FPCs. 

The revolving grant will also build a pathway for formal financing for these FPCs. A portion of the revolving 
fund returned to the FPCs will be used as a first loss default guarantee, enabling FPCs to secure formal 
loans at favourable rates in Years 2 and 3.

Saral Jeevan India 
Foundation

The project aims to elevate the incomes of rural women entrepreneurs (RWEs) in Rajasthan and Uttar Pradesh 
using a catalytic approach to increase incomes of new-to-credit RWEs and build their creditworthiness. 
Besides capacity building, handholding and market linkage support, RWEs are provided working capital via 
Returnable Grants (zero-interest, zero-collateral loans with only a moral obligation to repay). A portion of 
the funds returned to the non-profit will be used to create a first loss default guarantee (FLDG), unlocking 
formal credit from lenders to grow businesses for at least 40% RWEs.

Vrutti (Groundnut 
Project)

This project aims to double the net incomes of groundnut farmers over 5-6 years by collaborating with the 
FPCs to ensure fair quality standards, reduce cultivation costs, and establish connections with prominent 
buyers in the market. Using a blended finance model that combines concessional debt with Pay for 
Outcomes, 360 ONE Foundation’s grant funds are utilized to pay for outcomes against milestones achieved, 
that lead to increased farmer incomes and promote the sustainable growth of FPCs.

Villgro Innovations 
Foundation

This project delivers technical assistance, mentorship and access to market support to 11 market-ready, 
impact-first agriculture and allied sector social enterprises. Our innovative model also supports these social 
enterprises with grants that act as FLDG and unlock affordable, collateral-free loans through financial 
institutions to scale their impact. 

Earth Focus Foundation The Earth Focus project aims to restore 70 acres of degraded land in Kanha, Madhya Pradesh through 
agroforestry, horticulture, and native tree plantations. It empowers 14 tribal landowners by integrating nature-
based livelihoods with access to government schemes, aiming to increase household incomes by Rs. 70,000 
in the first year while enhancing biodiversity and improving soil and water retention. This project leverages 
government schemes like the State Bamboo Mission and MNREGA, which provide bamboo saplings, financial 
incentives, and employment for plantation activities. By pooling these resources through an outcome-based 
financing (OBF) approach with returnable grants, repaid in cycles to the non-profit, it creates a revolving fund, 
ensuring long-term sustainability, economic resilience, and ongoing restoration efforts.

British Asian India 
Foundation

The program created a large-scale, free online self-diagnostic tech tool designed to help nonprofits in India 
evaluate their preparedness and readiness for outcome-based financing (OBF) programs. 

The program approach entailed extensive secondary research, consultations with 20-25 sector experts and 
a validation workshop. 

Along with a scorecard, the tool signposts nonprofits to an online compendium of knowledge assets and 
capacity-building resources to strengthen their capabilities. It also aims to engage at least 100 nonprofits in 
completing the self-assessment, insights from which will contribute to the creation of a report on the state 
of outcome readiness in India.

	 For more details on CSR strategy and programme impact, refer Corporate Social Responsibility section of the Annual 
Report.

	 The information on CSR projects undertaken by the Organisation in designated aspirational districts as identified by 
government bodies:
Sr No State Aspirational districts Amount spent (In Rs.)

1 Chhattisgarh Kanker 33,00,000
2 Rajasthan Dholpur 11,74,931

3.	 (a)	 Do you have a preferential procurement policy where you give preference to purchase from suppliers comprising 
marginalized /vulnerable groups? (Yes/No)

	 (b)	 From which marginalized /vulnerable groups do you procure?

	 (c)	 What percentage of total procurement (by value) does it constitute?

	 Given the nature of industry 360 ONE operates in, currently there is no procurement policy in place. 

4.	 Details of the benefits derived and shared from the intellectual properties owned or acquired by your Organisation (in 
the current financial year), based on traditional knowledge:
Sr. No. Intellectual Property based on 

traditional knowledge
Owned/Acquired

(Yes/No)
Benefit shared

(Yes / No)
Basis of calculating

benefit share
Not Applicable
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5.	 Details of corrective actions taken or underway, based on any adverse order in intellectual property related disputes 
wherein usage of traditional knowledge is involved.

Name of authority Brief of the Case Corrective action taken
Not Applicable

	 There were no intellectual property related disputes involving the Organisation. 

6. 	 Details of beneficiaries of CSR Projects 
Sr. 
No.

CSR Projects No. of persons 
benefited from CSR 

Projects *

% of beneficiaries 
from vulnerable and 
marginalized groups

1 Empowering livelihoods of small women-owned businesses in rural areas 1,000 100%
2 Supporting marginalised farmer producer companies create sustainable 

livelihoods for farmers
457 100%

3 Improving incomes of smallholder farmers by strengthening farmer producer 
companies

420 100%

4 Enabling access to finance for agriculture and agriculture allied social enterprises 11 100%
5 Other Projects** 20,012 100%

	 * Number of beneficiaries mentioned here are since programme inception.
	 ** Other projects include (a) projects that have been commenced before the financial year 2024-25 and continue to deliver impact, and (b) 

projects that have a total budget on < Rs. 70,00,000/-.

PRINCIPLE 9: Businesses should engage with and provide value to their consumers in a responsible manner

360 ONE prioritizes client’s risks & interests and upholds ethical 
practices in investment advisory, transactions, monitoring, and 
reporting. A detailed risk profiling which includes assessment of 
the client’s risk tolerance, investment objectives, and financial 
situation is conducted before recommending investment solutions. 
The Organisation also has a high-level Product Approval Committee 
which looks at and approves complex products that are proposed to 
be recommended and distributed to the client. All disclosures that 
are made in marketing materials / term sheets are also vetted by 
Compliance and Risk Management teams to ensure that risks are 
properly disclosed to clients. These measures enable 360 ONE to 
tailor products suitable to the client’s risk profile, mitigate risks and 
ensure that their investment objectives are better aligned. 360 ONE’s 
ethical conduct and adherence to best practices builds trust and 
confidence in its relationship with clients.

The initiatives taken by the Organisation under Principle 9 address 
following UN SDGs: 

 

Essential Indicators

1.	 Describe the mechanisms in place to receive and respond to consumer complaints and feedback.

	 360 ONE is committed to provide its clientele with the best of its services. To receive and respond to client queries, it 
has a well-established Grievance Redressal Policy. 

	 The objective of this Policy is to ensure that all the issues raised by the client are resolved promptly and every client is 
treated in a fair and just manner. The Policy also ascertains that the customers are made aware of their rights, to provide 
them the flexibility to opt for alternate remedies. 

	 360 ONE is committed to digital transformation of the systems. Continuous efforts are made for onboarding the clients 
with ease and improving the efficiency and productivity to minimise the corresponding issues.

	 Under this Policy the customers are informed about the channels, which they can access to resolve their issues as per 
the Grievance Redressal Policy. 

	 The Policy states that the turnaround time (TAT) for the initial response to the complaint is two days from the receipt of 
the complaint. In cases where the customers are not satisfied by the initial solution provided, they have the provision to 
escalate the issue through an escalation matrix. 

	 A complaint is closed only when the Organisation has resolved the grievance of the client completely. 360 ONE also 
aim to improve the quality of client services provided by establishing a forum to review consumer complaints in every 
quarter. 

2.	 Turnover of products and/ services as a percentage of turnover from all products/service that carry information about:
As percentage of total turnover 

Environmental and social parameters relevant to the product
Not ApplicableSafe and responsible usage

Recycling and/or safe disposal 
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3.	 Number of consumer complaints in respect of the following:
  FY 2024-25

(Current Financial Year)
Remarks FY 2023-24

(Previous Financial Year)
Remarks

Received 
during the year

Pending 
resolution at 
end of year

Received 
during the 

year

Pending 
resolution at 
end of year

Data privacy Nil Nil N.A.  Nil  Nil N.A.
Advertising Nil Nil N.A.  Nil  Nil N.A.
Cyber-security Nil Nil N.A.  Nil  Nil N.A.
Delivery of essential services Nil Nil N.A.  Nil  Nil N.A.
Restrictive Trade Practices Nil Nil N.A.  Nil  Nil N.A.
Unfair Trade Practices Nil Nil N.A.  Nil  Nil N.A.
Other 53 Nil N.A. 31  Nil N.A.

4.	 Details of instances of product recalls on account of safety issues:

	 360 ONE does not produce any products and hence this question is not applicable.
Number Reasons for recall

Voluntary recalls Not Applicable Not Applicable
Forced recalls Not Applicable Not Applicable

5.	 Does the Organisation have a framework/ policy on cyber security and risks related to data privacy? (Yes/No) If available, 
provide a web-link of the policy.

	 Yes, the management is aware of increasing threats in the information security domain and has taken several steps to 
ensure that the Organisation is safeguarded against cyber security attacks, data leakage and security breaches. 360 ONE 
has an elaborate cyber security framework. It has adopted a policy of proactively detecting and managing cyber threats. 
360 ONE has infused strong technical controls such as risk quantification, threat measurement and human firewall to 
reduce risk exposure and improve threat detection, employee protection which will overall improve its cybersecurity 
posture. Furthermore, to proactively detect and contain any cyber-attack the Organisation has established a Security 
Operations Centre. Apart from having security and firewalls at every layer, the Organisation also focuses on protecting 
end user devices, apps and data with the help of its Endpoint Security. The Information and Cyber Security Policy is 
available on the website of the Company at https://x-docket.360.one/ir-assets/360_ONE_WAM_ICS_Policy.pdf.

6.	 Provide details of any corrective actions taken or underway on issues relating to advertising, and delivery of essential 
services; cyber security and data privacy of customers; re-occurrence of instances of product recalls; penalty / action 
taken by regulatory authorities on safety of products / services.

	 There have been no such corrective actions or underway on issues observed or notified by regulator from cyber security 
and data privacy perspective.

	 360 ONE has established a well-defined governance structure for IT and cybersecurity management to ensure that 
Organisation’s information assets are protected from cyber threats. There are multiple cutting-edge technologies to 
meet business and regulatory requirements. These technologies include multiple tools and systems, including server, 
workstation, end points, storage devices, network devices, data leakage prevention, incident management, high-end 
software consisting of cloud and on-premises, databases for efficient data management, VPN, MDM and multiple 
security solutions as controls for better efficiency and reduce any technological threat to the Organisation.

7. 	 Provide the following information relating to data breaches:
Data Breach FY 2024-25

a. 	 Number of instances of data breaches Nil

b. 	 Percentage of data breaches involving personally identifiable information of customers Nil

c.  	 Impact, if any, of the data breaches Nil

Leadership Indicators

1.	 Channels / platforms where information on products and services of the Organisation can be accessed (provide web 
link, if available).

	 360 ONE provides a wide range of services such as wealth management, estate planning, investment ideas etc. Details 
about their services are available on the website https://www.360.one/. 

2.	 Steps taken to inform and educate consumers about safe and responsible usage of products and/or services.

	 360 ONE complies with all the required mandates and disclosures for all its services. The Organisation adheres to all the 
set guidelines by concerned regulators and ensures to disclose all the information necessary to customers digitally and 
through the physical documents.

187

Business Responsibility and Sustainability Report (BRSR) (Contd.)

https://x-docket.360.one/ir-assets/360_ONE_WAM_ICS_Policy.pdf
https://www.360.one/


3.	 Mechanisms in place to inform consumers of any risk of disruption/discontinuation of essential services.

	 Customers are informed of any interruptions or discontinuations of essential services via emails, calls, and other forms 
of electronic communication. 

4.	 Does the Organisation display product information on the product over and above what is mandated as per local laws? 
(Yes/No/Not Applicable) If yes, provide details in brief. Did Organisation carry out any survey with regard to consumer 
satisfaction relating to the major products / services of the Organisation, significant locations of operation of the 
Organisation or the Organisation as a whole? (Yes/No)

	 No since it is not applicable considering the nature of services provided by the Organisation. However, the organisation 
is committed to transparency and ethical conduct, ensuring customers receive clear, comprehensive, and easily 
understandable information across all platforms, including SMS and email. This includes full disclosure on pricing, risks, 
terms, and responsibilities to support informed decision-making. The strong Net Promoter Score of 63 reflects high 
levels of satisfaction, primarily driven by effective relationship management. Additionally, 89% of respondents expressed 
satisfaction with the diverse range of investment products offered, as well as the frequency and quality of product 
updates and portfolio reporting. There is also a growing demand for more equity-related product recommendations, 
which the organisation is actively working to address.

Feedback 

360 ONE would appreciate feedback and insights on the contents of this report, as it would help in improving its’s efforts, 
performance and policies. For feedback and queries please write to us at sustainability@360.one.
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To 

The Board of Directors

360 ONE WAM Limited

We, Rathi & Associates, Practicing Company Secretaries, 
Mumbai (hereinafter referred to as “R&A”) has been engaged 
by 360 ONE WAM Limited (CIN: L74140MH2008PLC177884) 
(hereinafter referred to as “the Company”) to provide (a) 
independent reasonable assurance on Key Performance 
Indicators (KPIs) / metrics under nine (9) ESG attributes (listed 
in Annexure A) that form part of Business Responsibility and 
Sustainability Report (“BRSR Core”) issued under SEBI/HO/
CFD/CFD-SEC-2/P/CIR/2023/122 dated July 12, 2023 
titled “BRSR Core – Framework for assurance and ESG 
disclosures for value chain read with SEBI Master Circular: 
SEBI/HO/CFD/PoD2/CIR/P/0155, Section IV-B, issued on 
November 11, 2024 titled “Master Circular for compliance 
with the provisions of the Securities and Exchange Board 
of India (Listing Obligations and Disclosure Requirements) 
Regulations, 2015 by listed entities” read with SEBI/HO/
CFD/CFD-PoD-1/P/CIR/2025/42, on March 28, 2025 titled 
“Measures to facilitate ease of doing business with respect 
to framework for assurance or assessment, ESG disclosures 
for value chain and introduction of voluntary disclosure on 
green credits; and (b) Limited level of assurance for the non-
financial disclosures in BRSR; in respect of the reporting 
period of April 1, 2024, to March 31, 2025 (hereinafter 
referred to as “Scope”).

The Company operates plants and/or operations/office at 27 
locations in India plus four international locations.

The assurance activities were carried out together with a 
desk review during the period from 9th June, 2025 to 6th 
August, 2025 and verification activities were performed at 
the Company’s Registered Office at 360 ONE Centre, Kamala 
City, Senapati Bapat Marg, Lower Parel, Mumbai - 400 013.

We confirm that neither we, nor any of our associates provide 
any non-audit / non-assurance related service including 
consulting services, to the Company or its group entities.

Management’s Responsibility:
The selection of reporting boundary, monitoring and 
measurement of data, preparation, and presentation of 
information for the BRSR is the sole responsibility of the 
management of the Company. R&A was not involved in the 
drafting or preparation of the of the BRSR report, BRSR Core 
KPIs and/or related backup data. Our sole responsibility was 
to provide independent assurance on its content.

The Company is also responsible for archiving the related 
data for a reasonable time period. The intended users of this 
assurance statement are the management of the Company. 

Independent Assurance Statement

The data is verified on a sample basis and the responsibility 
for the authenticity of data lies with the Company. 

Our Responsibility:
R&A’s responsibility in relation to this engagement is to 
provide a limited assurance of non-financial information 
and reasonable assurance on the BRSR Core KPIs and to 
express a conclusion based on the work performed. Our 
engagement did not include an assessment of the adequacy 
or the effectiveness of the Company’s strategy, management 
of ESG-related issues or the sufficiency of the Report against 
BRSR reporting principles, other than those mentioned in the 
scope of the assurance. 

R&A expressly disclaims any liability or co-responsibility: 

1) 	 for any decision a person or entity would make based on 
this assurance statement, and 

2) 	 for any damages in case of erroneous data being 
reported. This assurance engagement is based on the 
assumption that the data and information provided to 
R&A by the Company are complete and true.

Limitations:
We performed a reasonable Level of assurance for the BRSR 
Core indicators and a limited level of assurance for the BRSR 
reporting. The assurance scope has the following limitations:

•	 The assurance engagement considers an uncertainty of 
±5%, based on the materiality threshold for Assumption/ 
estimation/ measurement errors and omissions; 

•	 R&A has not been involved in evaluation or assessment 
of any financial data/performance of the Company. Our 
opinion on the financial indicators is based on the third 
party audited financial reports of the Company. R&A 
does not take any responsibility for the financial data 
reported in the audited financial reports of the Company.

•	 The assurance does not cover the Company’s statements 
that express opinions, claims, beliefs, aspirations, 
expectations, aims, or future intentions. Additionally, 
assertions related to Intellectual Property Rights and 
other competitive issues are beyond the scope of this 
assurance. 

•	 The assessment does not include a review of the 
Company’s strategy, or other related linkages expressed 
in the Report. These aspects are not within the scope of 
the assurance engagement. 

•	 The assurance does not extend to mapping the Report 
with reporting frameworks other than those specifically 
mentioned. Any assessments or comparisons with 
frameworks beyond the specified ones are not 
considered in this engagement. 
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•	 The assurance engagement does not include a review of 
legal compliances. Compliance with legal requirements is 
not within the scope of this assurance, and the Company 
is responsible for ensuring adherence to relevant laws. 

•	 The assurance engagement is based on the assumption 
that the data and information provided by the Company 
are complete, sufficient and authentic. 

Verification Methodology:

During the assurance engagement, R&A has verified the 
disclosures and assessed the robustness of the underlying 
data management system, information flows, and controls. 

In respect of the BRSR Core indicators: 
•	 R&A reviewed the disclosures under BRSR Core, 

encompassing the framework for assurance consisting 
of a set of Key Performance Indicators (KPIs) under 9 
ESG attributes;

•	 R&A evaluated the implementation of key systems, 
processes and controls for collecting, managing and 
reporting the BRSR Core indicators; 

•	 R&A sought evidence across all relevant areas, ensuring 
a detailed examination of BRSR Core indicators. 
Engaged directly with stakeholders to gather insights 
and corroborative evidence for each disclosed 
indicator; 

•	 Conducted Interviews with select senior managers 
responsible for management of disclosures and 
reviewed, on test check basis, the evidence provided to 
support environmental KPIs and metrics disclosed the 
Report; 

•	 Conducted a comprehensive examination of key material 
aspects within the BRSR Core framework supporting 
adherence to the assurance based on applicable 
principles plus specified data and information.

In respect of the rest of the non-financial disclosures in BRSR 
Report:
•	 R&A reviewed the disclosures under BRSR reporting 

guidelines focussing on general disclosures, 
management processes, principle wise performance 
(essential indicators, and leadership indicators) and 
any other key metrics specified under the reporting 
framework. 

•	 R&A understood the key systems, processes and 
controls for collecting, managing and reporting the 
non-financial disclosures in BRSR report. 

•	 R&A reviewed the data provided on a sample basis, 
evaluated documentary evidence supporting adherence 
to the reporting principles;

•	 R&A interviewed the senior managers responsible for 
management of disclosures with overall responsibility 
of monitoring, data collation and reporting the selected 
indicators. 

Reasonable Assurance Conclusion: 

Reasonable level of Assurance- BRSR 9 Core Attributes: 

Based on our review and procedures followed for reasonable 
level of assurance, R&A is of the opinion that in all material 
aspects, indicators under the BRSR 9 Core attributes (as listed 
in Annex I of this statement) for FY 2024-25 are reported in 
accordance with reporting requirements outlined in BRSR 
Core (Annexure I of SEBI Circular dated 12 July 2023). 

Limited Level of Assurance- BRSR Reporting Format: 
On the basis of the assessment undertaken, nothing has 
come to our attention to suggest that the disclosures do not 
properly adhere to the reporting requirements as per BRSR 
reporting guidelines (Annexure II of SEBI Circular no. SEBI/
HO/CFD/CFD-SEC-2/P/CIR/2023/122 dated July 12, 2023).

Statement of Independence: 
R&A is a professional services firm offering a range of 
advisory services to both domestic and international clients 
across industries. We have complied with independence and 
ethical requirements which are founded on the fundamental 
principles of integrity, objectivity, professional competence 
and due care, confidentiality and professional behaviour. 

Place: Mumbai
Date: August 8, 2025

For and on behalf of
RATHI & ASSOCIATES
Company Secretaries

Sd/-
HIMANSHU S. KAMDAR
PARTNER
M. NO.: FCS 5171
C.P. NO.: 3030
UDIN: F005171G000969409
P.R. Certificate No.: 6391/2025
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Annexure-A

ESG Attributes:

Sr. 
No.

Attribute Parameter BRSR Indicator

1. Greenhouse gas (GHG) 
footprint

Total Scope 1 emissions

Principle 6: E-7
Total Scope 2 emissions

GHG emission intensity (Scope 1 + 2) based on revenue, PPP and per 
employee

2. Water footprint Total water consumption

Principle 6: E-3 & E-4Water consumption intensity based on revenue, PPP and per employee

Water Discharge by destination and levels of Treatment

3. Energy footprint Total energy consumed

Principle 6: E-1% of the energy consumed from renewable sources

Energy intensity based on revenue, PPP and per employee

4. Embracing circularity - 
details related to waste 
management by the entity

Plastic waste, e-waste, bio-medical waste, construction and demolition 
waste, battery waste, radioactive waste, other hazardous waste, and other 
non-hazardous waste generated

Principle 6: E-9

Total waste generated

Waste intensity based on revenue, PPP and per employee

Each category of waste generated, total waste recovered through recycling, 
re-using or other recovery operations recovery operations

For each category of waste generated, total waste disposed by nature of 
disposal method

5. Enhancing Employee 
Wellbeing and Safety

Spending on measures towards well-being of employees and workers – cost 
incurred as a % of total revenue of the Company

Principle 3: E-1 (c)

Details of safety related incidents for employees and workers (including 
contract workforce e.g. workers in the company's construction sites)

Principle 3: E-11

6. Enabling Gender Diversity in 
Business

Gross wages paid to females as % of wages paid Principle 5: E-3 (b)

Complaints on POSH Principle 5: E-7

7. Enabling Inclusive 
Development

Input material sourced from following sources as % of total purchases – 
Directly sourced from MSMEs/ small producers and from within India

Principle 8: E-4

Job creation in smaller towns – Wages paid to persons employed in smaller 
towns (permanent or non- permanent /on contract) as % of total wage cost/
on contract) as % of total wage cost

Principle 8: E-5

8. Fairness in Engaging with 
Customers and Suppliers

Instances involving loss / breach of data of customers as a percentage of 
total data breaches or cyber security events

Principle 9: E-7

Number of days of accounts payable Principle 1: E-8

9. Open-ness of business Concentration of purchases & sales done with trading houses, dealers, and 
related parties Loans and advances & investments with related parties

Principle 1: E-9




